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Canco can help you add a new product to 
your line in several different ways. For example: 

Canco suggested to a cereal manufacturer that 
he use his by-product as a constituent of canned 
dog food. 

For a chocolate milk drink, it was Canco that 
developed a packing procedure and special clos- 
ing equipment. 

These are only two recent examples of Canco’s 
helpful, down-to-earth service to packers. 


Other Aspects 


Service at Canco is no mouthy word. It begins 
with expert advice on soil and what to grow and 
where to grow it. 


It includes top-notch engineering and equip- 


New York . 


hinking about broadening 


your market? 


Canco supplies the canner with more and better service 
than any other can manufacturing company. 


AMERICAN CAN COMPANY 


Chicago 


SA 


ment service in your plant. 


It continues with the most up-to-date knowl- 
edge in filling ... closing ... in containers .. . in 
labeling . . . and in consumer recipes. 


Canco helps the resale of your products through 
nutrition research, home economic education, 
and through publicity to the medical profession. 

But Most Important... 
In addition, Canco has a large group of trouble- 
shooters on instant call. If any mechanical or 
processing emergency arises during the season, 
you can get it remedied quick—with a minimum 
of down-time. 


In 1948 alone, Canco made more than 25,000 
service calls to iron out kinks for packers. 


San Francisco 


Arthur J. Judge, Advertising Manager; Edward E. 
Advertising rates upon application. 
ma 


THE CANNING TRADE is published every Monday by THE CANNING TRADE, Inc., 20 S. Gay St., Baltimore 2, Md. 


Judge, Circulation Manager. 
Forms close Wednesday; Cover forms Tuesday. 
at the Post Office, Baltimore, Md., under Act of March 3rd, 1879. 


Member Audit Bureau of Circulations. 


Arthur |. Judge, Manager and cane 
Yearly Subscription price: U. S. A.—$4.00; Canada—$5.00; Foreign 


Copy required for proof two weeks in advance of close. Enter 


< 
~ 
| 
CALL CAN eo) FIRST 
| 


FIRE 
PREVENTION 


is given nationwide prominence during 
FIRE PREVENTION WEEK—OCTOBER 9-15 


Lend your active cooperation. 


FOOD 
PROCESSORS 


are given timely suggestions on fire preven- 
tion and protection all through the year as 
a part of the specialized insurance service 
they receive through 


CANNERS EXCHANGE SUBSCRIBERS 


In addition, they receive substantial savings 
(these have averaged 40%) on the cost of 
their insurance. 


Take full advantage of the knowledge and 
experience we have acquired through 41 
years of specializing in food plant insurance. 


~ Write for information or advice on any matter 
pertaining to your protection against fire loss. 


LANSING B. WARNER, INCORPORATED 
CHICAGO 54, ILLINOIS 
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carrots 
cranberries 


sweet potatoes 


olives NX Here’s why! Continental has thirty-six can 


manufacturing plants... thirty sales offices, a 
laboratory staffed by top-notch scientists and 
OF one of the many other delicious fruits and 5 technicians... fourteen field research offices... 


vegetables that are packed in cans. and an unrivaled cannery equipment department. 


CONTINENTAL CAN COMPANY 


100 EAST 42nd STREET, NEW YORK 17, N.Y. 
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EDITORIALS 


that alert and aggressive little group of canners 

known as the Pennsylvania Canners Association 
always has an interesting message for members in the 
President’s Column of the Pennsylvania Packer, 
monthly organ of the association. His comments in the 
September issue relative to sales contracts are timely 
and well founded and apply to all canners everywhere. 
It’s a pleasure then to pass them on to our readers: 

“Failure to follow the rules of good business is a 
constant headache to you and certainly doubles the 
number of chislers who delight in open-end contracts. 
The past several months probably have given you a fine 
opportunity to observe the delights of a buyer’s mar- 
ket. In all probability it has been more than apparent 
that you should have more clearly specified many of 
the terms on your contracts and orders. 

For a variety of reasons, canners feel that they 
should under certain conditions relax their terms. Un- 
doubtedly, such compromises frequently can be justi- 
fied for a short term basis, but on the whole, the estab- 
lishment of these precedents will work to your dis- 
advantage. Generally, compromises are more common 
to the small and poorly established business than they 
are to the larger and older canners. Let us take up 
some of these points in more detail. 

Do you enforce your discount terms? The usual— 
114‘, —10 day—discount represents a fifty-four per- 
cent rate of interest. Why shouid you hesitate to en- 
force strict adherence to your terms? You would be 


y IMELY TIPS—Mr. Stran Summers, President of 


considerably better off borrowing from your receiv- . 


ables, even at eight percent, and then making your 
terms simply—net thirty days. 

How long do you continue to extend credit to a cus- 
tomer that is known to be shaky? It is doubtful if 
most canners earn ten percent net profit after taxes, 
but if they did, why should you extend credit for the 
sake of one sale which may absorb the profit on nine 
other sales. 

What is your broker’s attitude on his sales? Does 
he allow cancellations? If so, you have no idea whether 
Your inventory is either sold or unsold. Perhaps you 
would be better off to insist that your broker secure 
orders. 

Do you store merchandise for the account of the 
buyer? Storing costs you money in capital outlay, in- 
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terest, heat, damage, and labor. Some large canners 
include these storage charges in the cost of merchan- 
dise; others make a specific charge for storage. If you 
do not receive payment for this service you might just 
as well cut your original price and sell all of your mer- 
chandise for prompt shipment only. 


Do you have a definite policy that you really follow 
on label allowances, delivery dates, price adjustments, 
spoilage claims, advertising, freight allowances, and 
other deductions of this type? If you don’t, then re- 
member there is a Robinson-Patman Act under which 
buyer and seller are both liable if there is any form of 
discrimination resulting in two competitive buyers re- 
ceiving unequal treatment. 


These subjects are all as old as the earliest form of 
business, but they are particularly pertinent now while 
a buyers’ market prevails. You may lose a few sales 
while enforcing these rules of good business, but in 
the long run you will make more profit and you will 
enjoy a better reputation in the trade. You are ship- 
ping and invoicing your pack at this time of the year. 
Take time to note the mistakes of the season and care- 
fully plan to avoid them in the future.” 


Wouldn’t it be ideal if all canners would follow the 
advice of Mr. Summers to the letter? Even buyers 
would like that. It would save them a great many wor- 
ries and headaches also. 


Along those same lines, it is encouraging to note the 
increased interest, in canning circles, in sales and mer- 
chandising. Not so long ago, canners were a bit too in- 
clined to leave that job entirely up to their brokers 
with little or no help from the home office. Watson 
Rogers’ boys could possibly handle that job alone bet- 
ter this year than ever before. N.F.B.A. members are 
on the move, alert, energetic and aggressive and 
primed with new ideas—new services for their prin- 
cipals. Yet few if any canners have any intention of 
leaving their desks now that the production job is 
largely over. Day to day trading is much too active 
and while any change is likely to turn to the advantage 
of the seller, the many new markets opened up close to 
home by prohibitive freight rates, present a challenge 
and an opportunity that most canners don’t care to 
overlook. This season brokers will find canner prin- 
cipals much more cooperative and helpful. 
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Every canner has a lot of devilish problems. Problem, the betier we like it. Perhaps we can 
Why not turn yours over to us? Crown’s motto suggest changes in your methods of equipment 
is Super Service. That means “‘living with your —_—_ which can save you money — give you ‘more 
business”’—constant attention. We’re imbued _ profit. Help in labeling, merchandising, selling 
with the idea of Service, and the harder the too. Ask to have a Sales Representative call. 


One of America’s Largest Can Manufacturers 


PLANTS AT PHILADELPHIA, BALTIMORE, CHICAGO, ST. LOUIS, HOUSTON, ORLANDO + Division of the Crown Cork & Seal Company 
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A Journal sheet, the basic bookkeeping 
document, is inserted in the multi-pur- 
pose Accounting Board. 


Carbon paper, ledger cards, statement 
forms are added, creating three book- 
keeping records in one operation. 


With part of posting operation com- 
pleted, holding bar or arm is shifted to 
the next position. 


New System Simplifies Accounting Procedure 


Accounts receivable, payroll and the 
general accounting and other records 
that go to make for considerable paper- 
work for the canning plant operator and 
for the distributor can now all be main- 
tained in one simple system. 


By “taking the books out of bookkeep- 
ing” it is not only possible; it is probable 
that the canning plant operator or dis- 
tributor will cut his accounting and other 
control overhead as much as 50 percent. 
Where 20 or more are employed, the 
methods discussed here will greatly sim- 
plify paper-work, even if utilized only 
for payroll handling. 


A good deal has been done to aid 
medium-sized and small business organ- 
izations in their quest for up-to-date, 
accurate information on the current 
status of their business. New systems 
and inexpensive equipment introduced in 
recent years may be adapted to the ac- 
counting needs of the canner or distribu- 
tor to enable him to visualize every day 
his precise position in respect to assets 
and liabilities, profits and losses. These 
manually operated systems enable the 
accounting records to be kept by a clerk 
who understands the simple rudiments of 
office routine, or by part-time attention 
from the office manager. 


SICNALS OVERDUE ACCOUNTS 


One of the newest of these is known as 
the Multi-matie Accounting Board Sys- 
tem (Remington Rand). The basic prin- 
tiple of this form of record-keeping is 
that one writing produces two or more 
records simultaneously. It consists prim- 
arily of a board with movable gripping 
arm to hold the journal, ledger and other 
sheet: and carbon papers, color and 
iume:ical checking devices (to eliminate 
making entries in wrong c.lumns and 
ither crror. possibilities) and cards with 
movable celluloid signal tabs to call at- 
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By J. ARTHUR GRUNDY 


Manager, Systems and Methods Research 
Remington Rand, Inc. 


tention to such things as overdue ac- 
counts, stock shortages, etc. 


When a record is written once and 
there are duplicate entries produced, it 
is apparent that two important things 
have been accomplished: 


First, at least half of the time has 
been saved, because one writing has pro- 
duced all of the entries and the necessity 
of cross-checking has been eliminated, 
because if the original entry on the jour- 


Carefully designed forms and features of 
Accounting Board make for two, three or 
more operations in one, often cutting 
bookkeeping time and costs in half. 
(Photos, Courtesy Remington Rand, Inc.) 
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nal sheet, for instance, has been correct, 
then the posting to the ledger, being 
exactly the same, is sure to be correct 
too. 


Second, because of the design of the 
accounting board used for a system of 
this type, in the process of making an 
entry on any form there is also created 
a part of a statement of the condition of 
the business for the day and for the year 
to date. 


Then, too, the current day-to-day rec- 
ord can at any time be used as a finan- 
cial statement should it be required for 
purposes of banking needs or credit rat- 
ing. 

Forms used in the Multi-matic system 
are pre-printed and ruled to make them 
virtually error-proof. One of these, a 
multi-column journal sheet used in this 
system provides a complete financial re- 
port daily or weekly, depending on when 
the figures in the journal columns are 
added and balanced. These figures show, 
day by day, just exactly what progress 
the business has made; where the strong 
spots are and where the weak spots are 
in the business; and what needs to be 
done to keep the business in a strong, 
healthy, growing position. 


Take, as an example, the control in- 
formation thus provided those canning 
plant operators and distributors who do 
a substantial charge account business. 
Any decrease in the regular rate of pay- 
ments on accounts receivable with its re- 
sultant increase in the amount of out- 
standing accounts, calls attention to col- 
lection efforts which may be needed. Any 
increase in the rate of expenses is shown 
instantly—instead of waiting until finan- 
cial reports are prepared from trial bal- 
ances at the end of the month, or even 
as is often the case with many small 
businesses, on a yearly basis. 
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Important too, are facts presented by 
these daily reports on any outstanding 
indebtedness, or rising inventory figures 
showing accumulation of excess stock. 

This new type of accounting differs 
from conventional double entry book- 
keeping in only one important respect. 
It provides everything that conventional 
double entry bookkeeping provides, plus 
just about everything that high-speed 
machine methods can provide a big 
business in the way of bookkeeping and 
statistical control. The business which 
uses a good bookkeeping system is cer- 
tain to have accurate, adequate records 
at all times—representing a major con- 
tribution towards assuring the continued 
operation of a profitable business enter- 
prise. 

Here are a few examples of the Ac- 
counting Board bookkeeping methods 
which are adaptable to canning trade 
operations for efficient, economical ac- 
counting: 


HANDLING ACCOUNTS 
RECEIVABLE 


A basic accounting control journal 
sheet, with debit and credit columns for 
all major accounting controls, is placed 
on the board first and, in fact, for the 
most part can remain there through all 
of the control operations to be discussed 
here. 

A full-size sheet of carbon paper is in- 
serted over the journal sheet, and both 
of these rest under the movable holder 
or arm which operates over the face of 
the board. 

Now the system is ready for the post- 
ing of original entries to ledger sheets or 
to statement forms. These are inserted 
in the movable arm, with additional car- 
bon papers. As the original documents 
are written, the design and positioning 
of the ruled columns on the journal sheet 
and the carbon paper over it mean that 
the entry is also transcribed on indivi- 
vidual lines of the Accounting Control 
Journal Sheet. 

When a charge sale is made, the sales 
slip or invoice is prepared in the cus- 
tomary manner. Instead of merely post- 
ing this record to a journal sheet, the 
customer’s ledger sheet (housed in the 
Multi-matic tray in visible-indexed, al- 
phabetical order) and a corresponding 
statement form are removed from the 
file and inserted in the arm of the board, 
with the statement form and small sheet 
of carbon paper held in place by a sepa- 
rate bit of mechanism in the movable 
arm. 

An entry consisting of the date and 
identifying information, such as the ac- 
count number, if one is used, is written 
on the statement, which produces an 
identical, accurate entry on both the led- 
ger and journal forms. Incidentally, in 
producing this type of three-in-one-rec- 
ord, many users find a ball point pen pre- 
ferable. 

With the date and identifying infor- 
mation written, the holder bar or arm 
is lifted and moved so that the amount 
column on the statement form is over 


the ‘accounts receivable column on the 
journal sheet. An accurate color check 
and number check, matching from the 
board itself to the ledger sheet that is 
being posted, makes it impossible to post 
in the wrong accounting control column 
without the error being immediately ob- 
vious. Thus, an accurate entry is as- 
sured when the amount is entered, simul- 
taneously on the statement form, the 
customer’s ledger card, and the control 
column of the journal sheet. 


POSTING ITEMS OF EXPENSE 


When all charge accounts for the day 
have been posted, one corresponding en- 
try is made to the accounts receivable 
ledger control card and to the sales col- 
umn on the journal sheet (again in one 
operation) after the individual charges 
have been added. Payments that are re- 
ceived are entered in a similar manner, 
with corresponding entries to the cash or 
bank account records. In this way, the 
accounts receivable records are always in 
balance; always correct in every respect. 
Furthermore, the daily writing or state- 
ments permits mailing of them the first 
day of each month. And when your 
statement reaches a customer first, there 
is a good chance it will be paid first. 


The Accounting Board system of han- 
dling of expense items is similar to that 
described above in most respects. En- 
tries covering postings for all check or 
cash payments are made to the proper 
expense journal sheet (again reached 
simply by moving the holder bar or arm 
to the position indicated by the color and 
number checks). 


When all items of expense are posted, 
a summary entry is made to the proper 
bank account column on the journal 
sheet so as to show, at the end of the 
day, the exact cash position of the busi- 
ness. 


INVENTORY CONTROL RECORDS 


Although it does not afford a detailed 
stock control system, the Accounting 
Board may be used to provide a general 
control picture on a reasonable number 
of classifications. Columns are provided 
on the account journal for posting en- 
tries covering cost of materials received 
—with credit to the merchandise ac- 
counts at the time entries are made for 
cash and charge sales. 


Thus, the materials control column 
provides detailed information (dollar- 
wise) regarding inventory on hand, a 
safeguard against accumulation of ex- 
cess inventory or any tendency to oper- 
ate without adequate stock that will 
ultimately result in loss of sales and of 
customer good will. 


Provision may also be made on the 
accounting control journal and ledger 
sheets for accumulating income repre- 
senting departments or general types of 
merchandise—as well as cost chargeable 
to such departments, so as to indicate, 
profit-wise, the contribution made by the 
various departments to the success of the 
business, 


PAYROLL POSTING AND 
PREPARATION 


The Accounting Board method of post- 
ing payrolls saves half of the bookkeep. 
ers time, whether employees are paid by 
check or in cash—and the resulting en- 
tries are accurate in every respect. 


ACCOUNTING BOARD 
PROCEDURES 


The postings are made in one writing 
operation to the check stub or cash pay- 
ment statement, with the carbons pro- 
viding the record for the employee’s in- 
dividual Social Security earnings sheet 
and the payroll journal. All this is ac- 
complished by collating these forms on 
the board in the same manner as in the 
operations already discussed. This sys- 
tem is extremely simple, and the results 
make it much easier to prepare the quar- 
terly reports for the Federal Govern- 
ment covering Social Security and With- 
holding taxes. 


A ‘BILL AND CHARGE’ SYSTEM 


For those who have already well estab- 
lished a conventional type of bookkeep- 
ing, involving maintenance of separate 
journal sheets from which entries are 
posted to ledger accounts, there is an Ac- 
counts Receivable system involving the 
use of visible index cards, simple margin 
charts and celluloid signal tabs which 
has been found very practical and eco- 
nomical by a large number of operators 
and distributors. It is suitable for the 
handling of from 50 charge accounts up. 


In this procedure, a duplicate customer 
statement form (with a sheet of carbon 
paper inserted between the two copies) 
is filed in a specially indexed visible 
pocket. A summary ledger card for en- 
tering the monthly total of charges and 
payments is housed in the back of the 
pocket, facing a statement form. 


The statement form itself is generaily 
ruled for regular debit and credit en- 
tries. Under this system, charges are 
posted daily (or as often as there are 
charges) to the duplicate statement 
form. Posting time is reduced to a mini- 
mum through the use of visible equip- 
ment and coded postings. At the end 
of the month the customer statement is 
ready for prompt mailing, with the 
duplicate of the statement form remain- 
ing in the visible pocket, under the next 
month’s duplicate statement, where it 
stays until the account is paid. 


Colored signals on the visible margin 
of each account chart the “age” of the 
oldest outstanding charges, calling at- 
tention at a glance to all accounts that 
are in arrears and which require collec- 
tion effort. 


THE MORE BUSINESS THE MORE 
PROBLEMS 


The canning plant operator or distrib- 
utor who uses a good bookkeeping system 
is certain to have accurate, adequate 


(Continued on page 19) 
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A Necessity for Better Packs 
of Peas or Lima Beans 


at Greater Profits 


’ They thresh the peas more thorough- 
: ly out of the vines and reduce break- 
‘ age during the hulling process. They 


i improve the quality of the pack because 
the peas saved are the most tender 
e ones that are in the pods, and because 
i they very efficiently thresh young and 
tender peas. 

The reasons for these large and im- 


y 

s portant savings are due to many ex- 

: clusive features. 
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PEA AND BEAN HULLING SPECIALISTS § 


ACE 
AUTOMATIC 
CAN EJECTOR 


Prevents Every Defectively Labeled or Unlabeled 
Can From Getting to Your Distributing Outlets 


EXCLUSIVE FEATURES 


No skilled electrician or engineer required 
A protective guarantee 


@ Removes all defectively labeled - - or un- 
labeled cans 

@ Positive trouble-free operation 

@ Entirely automatic - No operator neces- 
sary 

@ Adjustable for wide range of can sizes 

@ Unmatched record of continuous oper- 
ation 

@ Used and approved by nationally known 

canners 

- sturdy construction - long 
life 


Distributed by 


BALTIMORE 2, MARYLAND 


Manufacturers of Food Processing Machinery 


A. K. ROBINS & CO., INC. 
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MAIER HEAD CONTINENTAL 
RESEARCH 


Curtis E. Maier, formerly assistant to 
the vice president in charge of research 
and engineering, Continental Can Com- 
pany, has been named general manager 
of research, replacing Allen L. Malone, 
who is retiring, according to an an- 
nouncement by Paul E. Pearson, vice 


CURTIS E. MAIER 


president in charge of research and engi- 


neering. 
Mr. Maier has been a member of the 
Continental organization since 1937, 


prior to which he was assistant manager 
of research of the Hazel Atlas Glass 
Company. For six years he was man- 
ager of Continental’s manufacturing di- 
vision research department, afterward 
becoming director of the container re- 
search division. He is the author of a 
number of technical papers on food con- 
tainers and packaging. 


SCHOOL KID ENERGY 


That’s the slogan the Associated Inde- 
pendent Corn Canners will use in their 
merchandising drive starting October 19. 
Meetings are being held throughout the 
country to discuss the details of the drive 
and to explain how members can profit 
most by tieing in with the campaign. Tri- 
State and Pennsylvania members will 
meet at the Lord Baltimore Hotel, Mon- 
day, October 10 at 10:00 A. M. Member- 
ship now embraces 4 canners in Idaho, 
4 in Illinois, 7 in Indiana, 11 in Iowa, 23 
in Maryland, 10 in Minnesota, 7 in Ohio, 
2 in Oregon, 4 in Pennsylvania, 2 in 
Utah, 39 in Wisconsin and 1 each in 
Michigan, Montana, Nebraska, New 
York and Wyoming, for a total of 118, 
and still growing. 
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NEWS AND PERSONALS * 


McKEEN ELECTED PFIZER 
PRESIDENT 


John E. McKeen was elected President 
of Chas. Pfizer & Co., Inc., Brooklyn, at 
a special meeting of the Board of Direc- 
tors on Tuesday, September 27th, thus 
continuing the Company’s planned re- 
organization to meet its expanded activi- 
ties by promoting capable men who have 


J. E. McKEEN 


made unusual contributions to the Com- 
pany’s success, to top management posi- 
tions. Mr. McKeen, a Chemical Engi- 
neer, who formerly served as Executive 
Vice President, has been with the organ- 
ization for 23 years. John L. Smith, 
former Pfizer President, who joined the 
Company in 1906, becomes Chairman of 
the Board of Directors, replacing George 
A. Anderson who joined Pfizer in 1910 
and will remain as a Director of the 
Company. 

Maynard E. Simond has resigned as 
President of F. Eberstadt & Co., Inc., 
and has been elected Chairman of the 
Executive Committee. Mr. Simond has 
been an active Pfizer Director since 1942. 

John L. Davenport, Chemical Engineer 
with 20 years background with Pfizer, 
was elected Executive Vice President, 
and Herman A. Poitras, Chemical Engi- 
neer, was elected Vice President in 
Charge of Production to succeed Mr. 
Davenport. Allen J. Greene, a Chemical 
Engineer, was appointed General Pro- 
duction Manager to succeed Mr. Poitras. 

Albert A. Tetter, former Vice Presi- 
dent of the Company, retired from his 
position as a Pfizer Director after 34 
years with the Company. Jasper H. 
Kane, who is now Director of Biochem- 
ical Research and Production, was 
elected a Director of the Company to fill 
the vacancy created by Mr. Teeter’s re- 
tirement. 
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BOB WHITE GETS SWIFT 
ACCOUNT 


Bob White, Bob White Organization, 
Chicago, has been appointed exclusive 
agent for the national sale of Swift's 
Park Lane Brand canned poultry prod- 
ucts according to a recent statement by 
Swift & Company. White will appoint 
and work thru independent food brokers 


EOB WHITE 


and at the same time handle all Park 
Lane sales and promotional detail. Initial 
production is in the Albany, Oregon, 
plant, with additional capacity soon 
scheduled from other plants. 

Park Lane Brand of canned whole 
chicken is currently being introduced in 
a few select test markets. Additional 
canned products will soon be announced. 
Appropriate advertising and promotional 
support will back the line. An adver- 
tising agency has not as yet been ap- 
pointed. 


CANNERS DIRECTORY READY 


The 1949 issue of the “Canners Diree- 
tory” published by National Canners As- 
sociation, is just off the press and going 
into the mail this week. This book of 
more than 230 pages, is a ccmplete list 
ing of the canners in the United Stetes 
by States, each identified with the items 
produced, along with the list of members 
of the Canning Machinery & Supplies 
Association and the National Food Brok- 
ers Association, as well as a complete 
listing of officers of state and local ass0- 
ciation of the industry. 

The Directory may be obtained direct 
from National Canners Association, 1739 
H Street, Northwest, Washington 6, 
D. C., at a cost of $2.00 each. 
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LNLOALER 


Were you to see this machine in operation you'd 
be surprised with its operation. There is no ma- 
chine like it in the canning industry. It'snew... 
yet fully developed over the past two years in 
our laboratory and during the pea and corn 
packs operated commerically in a local canning 
plant. It comes to you thoroughly tested 
j and proven. That’s why we proudly 
present it to you now ... and ask you 
‘ to check the features emphasized here. 
We can’t begin to tell the whole story 
An here . . . but we'll gladly send you 
complete details upon request 
\ Write for them today. 


WILL HANDLE ~/ 
S \ 

| 


ELIMINATE 7 To ll! MEN 


for each closing machine or 
canning line operation 


_NO DAMAGE 


because there’s no rough handling 
of cans by our method 


DOKING TIME 


We rotate the discs in the retort 
during cooking cycle 


SAVE COOLING TIME 


Rotation during cooking cycle 
improves heat transfer 
SAVE STORAGE S 
Space tor both loaded and empty 
cans is not needed, as cans can be 


RESULT 


Closer control of cooking . . . elimination of contaminati 
etter product from appearance and flavors. 


he BOTT RETORT LOADER-UNLOADER takes the cans from the closing machine by an elevator 
wd cableway directly to the retort where the cans are placed on rotating perforated discs in 
‘eretort. After these are loaded, retort is closed and canned food is cooked and cooled 
‘ile inthe retort. After cooling, retort is opened and cans are discharged from the rotating 


ts into cnother runway and conveyed directly to the labeling machine or boxer in the ware- 


BERLIN CHAPMAN COMPANY Berlin, Wisconsin 
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through cooling in retort means a 
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SOME OF THE 
FOOD PROCESSORS 
WHO USE 
@COOK: CHEX 


Because when 
This Spot 


TURNS 
GREEN 


it tells them their 
Food is fully cooked 


- and none overlooked 


Burnham & Morrill Co. 
California Packing Corp. 


College Inn 
Food Products Co. 


The Columbia Conserve Co. 
Concord Foods, Inc. 
Elkhorn Canning Co. 

D. E. Foote & Co. 

Gerber’s Baby Foods 


Gorton-Pew 
Fisheries Co., Ltd. 


Grocery Store Products Co. 
Hunt Foods, Inc. 

Illinois Canning Co. 
LaChoy Food Products 

S. E. Mighton Co. 

Matmor Canning Co. 
Nu-Trishus Products Corp. 
Riviera Packing Company 
Sun Harbor Packing Co. 
Sylmar Packing Co. 


More and more food 
processors are using 
Cook-Chex. These sim- 
ple retort tags tolerate 
nothing short of abso- 
lute certainty in telling if 
food is properly cooked, 
and that none has been 
missed in the cooking. 


FREE 
DEMONSTRATION 


TAGS 


Cost of Cook-Chex cer- 
tainty is less than 1/50¢ 
a case. Prove their value 
in your own plant, with- 
out cost. Mail coupon 
today for free demon- 
stration samples and 
complete information. 


ASEPTIC-THERMO INDICATOR COMPANY 
Dept. 84 5000 West Jefferson Boulevard 

Los Angeles 16, California 

Please send me all facts on Cook-Chex. Also free demon- 
stration tags, tag holder, and directions. 

Official 

Concern 

Street & No 

City. Zone. State 


— READY TO HELP YOU fae Z 
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WISCONSIN GIRL WINS 


For the second straight year, Wiscon- 
sin’s candidate was named the “Sweet 
Corn Sweetheart” at the Hoopeston 
(Ill.) Festival held on September 24. 
Miss Joyce Cisco of Beaver Dam, who 
represented the Wisconsin Canners Asso- 
ciation, was the winner. She will be the 
Association’s guest at the Convention 
Dinner-Dance in Milwaukee on Novem- 
ber 8. 


RITTER APPOINTS PRICE 


Edward W. Price, with many years 
experience in the food trade, and a 
former sales executive for H. J. Heinz 
Company and the Beech Nut Packing 
Company, has been appointed Sales Man- 
ager of the Philadelphia office of the P. 
J. Ritter Company, Bridgeton, New Jer- 
sey food packers, and will be responsible 
for all sales and merchandising activity 
in the Philadelphia area. 


$150,000 FIRE LOSS 


$150,000 fire loss was sustained at 
Coffin Brothers Orchards, Crawfords- 
ville, Indiana last week when a ware- 
house, 23,000 bushels of apples, cider 
press and five tractors were destroyed. 


TIN RESEARCH INSTITUTE 


The Tin Research Institute, Inc. has 
been organized at Columbus, Ohio, to 
provide free technical service to users of 
tin in the United States. Technical ex- 
perts are available for consultation and 
practical assistance either at the Insti- 
tute at 492 W. 6th Avenue, or at the 
consumer’s plant. 

R. J. Nekervis has been appointed 
supervisor of metallurgical development 
and R. L. MacIntosh appointed super- 
visor of chemical development. Both 
men were for the past eight years with 
the Battelle Memorial Institute handling 
problems connected with tin. 


BERCUT RICHARDS FIRE 


An estimated $50,000 damage was 
done to the canning plant of Bercut- 
Richards Packing Company of Sacra- 
mento, California, last week, in a fire of 
undetermined origin. 


NEW NCA MEMBERS 


Five firms have been admitted to mem- 
bership in the National Canners Associa- 
tion since August 20. They are: Beach 
Packing Company of Seattle, Washing- 
ton; Berman Packing Company of Sel- 
dovia, Alaska; Fishermen’s Cooperative 
Association of Seattle, Washington; Fox 
Seafood Company of Sitka, Alaska; and 
Tex-Plains Canning Company of Lub- 
bock, Texas. 
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STOLK NAMED CANCO 
DIRECTOR 


W. C. Stolk, recently elected executive 
vice president of the American Can Com- 
pany, has been made a director succeed- 


W. C. STOLK 


ing James B. Taylor, a member of the 
board for twenty-seven years, who has 
retired because of ill health. 


ADDS NEW LINE 


Riviera Packing Co., Eastport, Maine, 
has added French style sardines, in olive 
oil, to its fish products line. 


REFRIGERATION MEETING 


The 45th Annual Meeting of The 
American Society of Refrigerating Engi- 
neers will be held at the Edgewater 
Beach Hotel, Chicago, December 4 to 7. 


SUMMERS APPOINTS BROKER 


Charles G. Summer Jr., Inc., New 
Freedom, Pennsylvania packers, has ap- 
pointed E. W. Pyburn & Son of Tampa 
to handle the “Superfine” line in that 
territory. 


CANADIAN CANNERY BURNS 


The 1949 tomato pack of Morden Can- 
ning Company, Picton, Ontario, was de- 
stroyed in a recent fire that gutted the 
company’s plant. The plant of the 
United Canners, just across the road, 
was not damaged. 


FRITZSCHE PRICE LIST 


Fritzsche Brothers, Inc., New York 
manufacturers of essential oils and allied 
products, have issued their wholesale 
price list for October, which may be ob- 
tained from the company at 76 - 9th Ave- 
nue, New York 11. 
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CONVENTION NEWS: 
1950 NATIONAL CONVENTION 


Preliminary program for the 1950 na. 
tional convention to be held in Atlantic 
City next January is arranged as fol- 
lows: 


NATIONAL SALES CONFERENCE 


January 24-27 
(Jointly sponsored by N.C.A. and N.F.B.A,) 


Jan, 22 —N.F.B.A. Registration 

Jan. 23 —N.F.B.A. Business Meetings 

Jan. 24-27—Sales Meetings—Brokers, 
Buyers, Sellers 

Jan. 26 —Meetings of N.C.A. Commit- 
tees and Administrative 
Council 

Jan. 27 —Meetings of N.C.A. Board 
Directors 

Jan. 27 —Young Guard Banquet 

Jan. 27 —Machinery Exhibit Opens 


CONGRESS ON PRODUCTION 
January 28-31 
(Jointly sponsored by N.C.A. and C.M.&S.A,) 


Jan. 28-30—Canning Machinery and 
Supplies Exhibit 


Jan. 28 —Opening General Session, 
N.C.A. 

Jan. 28 —C.M.&S.A. Dinner Dance 

Jan. 29 —Closing General Session, 
N.C.A. 


Jan. 29 —Old Guard Dinner 
Jan. 29 —Fred Waring Show 


NCA AT TEXAS MEETING 


Henry P. Taylor, Vice-President of the 
National Canners Association, was the 
principal speaker at the meeting of the 
Texas Canners Association held at San 
Antonio last week. 


CHAINS TO MEET 


National Association of Food Chains 
will hold its 16th annual meeting at the 
Hotel Statler in Washington, October 
12-15, inclusive. 

Lansing P. Shield of Grand Union Co., 
New York, and T. J. Conway, of Fisher 
Brothers Co., Cleveland, are prominent 
in directing this year’s meeting. 


MAINE DATES 


Edward R. Ewell, President of the 
Maine Canner Association, has 
nounced that the Annual Meeting will be 
held at the Falmouth Hotel, Portland, on 
December 5. A closed meeting of cal- 
ners will be held in the morning with the 
afternoon program open to canners and 
guests. 


ILLINOIS FIELD MEN’S MEETING 


The Annual Meeting of the [Illinois 
Canners Field Men will be held in the 
Faculty Lounge in the Union Building 
on the campus of the University of Illi- 
nois at Champaign, Illinois, January 5 
and 6. 
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chines required specially trained 
men at all times. We don’t know 
how we ever got along before we 
installed Burt.” 


Southern Fruit Distributors, Inc. 


SOL BEATS FLEETING TIME 
a WITH BURT 


NON-STOP 
LABELERS 


K. C. Shafer, Comptroller, reports 
from their Orlando, Florida plant. 

“These machines not only save 

considerable labeling time, but 

are so simple that most any of 
the boys in the warehouse can 
operate them.... 


. Previously, competitive ma- 


BURT MACHINE 
COMPANY 


401 East Oliver St., 
Baltimore 2, Maryland 


LABELER 


7 NATIONAL CANNERS’ * HAPPY SERVINGS 
1949 at HAPPY SAVINGS 


DIRECTORY 


LIST OF THE CANNERS 
OF THE UNITED STATES 


Compiled by NATIONAL CANNERS’ ASSO- 
CIATION from authoritative sources. 


BEEF 


Carefully prepared and up-to-date. _Lists cor- 
rected by canners themselves; verified by com- 
petent authorities. 


Distributed Free to members of the NATIONAL 
CANNERS’ ASSOCIATION. 


Sold to the Trade at $2.00 
per copy, postage prepaid 
Personal Checks Accepted 
MEAT SAVINGS, TOO! Rady ty Sete PHILLIpcy 


Two delicious meat dishes from 

Brimful of hearty beef—and == BEEF 
economically priced, too! 


Address all orders to the 


National Canners’ Association 
1739 H. Street, N. W. Washington 6, D.C. 
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WEEKLY REVIEW 


Holidays, World Series And Labor Trouble 

Slow Trading — Pea Pack — Corn Canners 

Laying Merchandising Plans—Citrus Canners 
Fighting Grading Law—Other Products. 


THE SITUATION—Tho combination 
of the Jewish holidays the early part of 
the week, the World Series and uncer- 
tainty brought about by the labor situa- 
tion is reported to have held down move- 
ment of canned foods during the week. 
For the time being, at least, the labor 
situation seems to have halted any plans 
for forward buying. Canners show little 
sign of weakening pricewise, however. 
The continued high level of retail busi- 
ness, although threatened by strikes and 
consequent layoffs, has stabilized prices 
at. the canner level to an extent not seen 
for many months. Just what the out- 
come of the strike situation will be and 
how long it will last is anybody’s guess. 
But canners are determined to wait and 
see, believing that the stock situation is 
in their favor. Meanwhile it is becom- 
ing increasingly evident that buyers have 
again missed the boat on many items. 


PEAS—Figures on the 1949 pea pack 
released during the week verify the 
earlier predictions of trade forecasters 
who had placed the pack at about the 
same as a year ago. Final figures show 
that 1949 pack approximately a_ half 
million actual cases over the 1948 figure, 
due to the packing of more smaller sizes 
this season, and but 112,000 cases more 
basis 2’s. The Midwest was the only 
area showing an increase in 1949 with 
the important State of Wisconsin mak- 
ing up for shorter packs in Illinois and 
Michigan. Analyzing the figures a little 
further, they show a greater percentage 
of Alaskas (6,667,060 in 1949 as com- 
pared to 5,825,488 in 1948). The Alaska 
pack, however, is still barely a third of 
the total. From the quality angle the 
1949 pack is not quite so impressive as 
last year. According to the figures, ap- 
proximately 55 per cent of the total pack 
are fancy, 30 per cent extra standards 
and 15 per cent standards as compared 
to slightly more than 60 per cent, 27 per 
cent and 12 per cent respectively last 
year. Compared to last year there were 
about a million and a quarter less fan- 
cies, 800,C00 more extra standards, and 
900,000 more standards. Observers ex- 
pect a much more favorable stock report 
when the figures are released the next 
week or two, due to a much lighter car- 
ryover and greater early movement. 


CORN—Corn canners are busy as bees 
these days getting the details of the 
whirlwind merchandising campaign sched- 
uled to start October 19. Looks like in- 
dividual canners will take a more active 
part in this one. Tie-in efforts give 
every indication of maximum participa- 
tion. Till now, however, corn movement 


MARKET NEWS - 


hasn’t been exciting with fill-in orders 
strictly the order of the day. 


CITRUS—Although citrus warehouses 
are down to bare floors with little or no- 
thing to offer, the citrus picture is never- 
theless bubbling with activity. As the 
first fresh fruit begins to make its ap- 
pearance, canners have been successful 
in obtaining a court restraining order 
preventing state agencies from enforcing 
the new grading regulations. The order 
remains in effect until a three judge Fed- 
eral court passes on it. 


OTHER PRODUCTS—Good call is re- 
ported for beets, beans, both green and 
lima, while seasonal interest is quicken- 
ing in kraut, pumpkin, cranberries and 
other like items. Tomatoes and tomato 
products remain firmly held with dis- 
tributors reported holding off for a time. 
Pinks feature the salmon situation with 
Maine sardines remaining firm as the 
pack is reported a million cases short 
of last year. California sardines, how- 
ever, dropped slightly again during the 
week due to a larger supply than for 
several years. Routine interest is re- 
ported in fruits. 


NEW YORK MARKET 


Prices Relatively Stable — Labor Situation 
Brings Renewal Of Inventory Jitters—Toma- 
toes Firm—Fair Buying Interest In Beans— 
Buying Interest In‘Corn Slowed — Limas 
Steady—Pink Salmon Will Be Featured— 
Limited Trading In Sardines—Price Pressure 
On Tuna—Apple Products Moving Well— 
Seasonal Demand For Pumpkin — Cocktail 
Pack Still Uncertain. 


By “New York Stater” 


New York, October 7, 1949 


THE SITUATION—Replacement buy- 
ing is showing a slight increase, but vol- 
umewise the market has yet to hit the 
stride which many operators believe will 
develop during the closing quarter of the 
year. With the exception of canned fish, 
where price weakness has been in evi- 
dence for several weeks, over-all price 
position of the canned foods market ap- 
pears relatively stabilized,—certainly to 
the point where fears among buyers over 
a possible disastrous sharp price break 
should be dispelled. 


THE OUTLOOK—The labor situation 
in key industries is giving distributors 
pause for thought, and is undoubtedly an 
influence in forward pufchasing opera- 
tions of many distributors. While con- 
sumer purchasing power has held to sat- 
isfactory levels, it is realized that any 
serious round of strikes in major fields 
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would inevitably tend to limit trade, and 
once again inventory jitters are undoubt- 
edly influencing many distributors in 
planning forward policies. 


TOMATOES—tThe expected firming- 
up has developed in the southern market, 
and many canners now are unwilling ty 
confirm business on standard 2s _ below 
$1.20, although an occasional offering at 
$1.15 is still reported. Even at a $1.20 
basis, it is pointed out, eastern standards 
are still 10 cents per dozen under the 
level at which most mid western tomato 
canners are willing to consider business, 
It is indicated, however, that buyers, 
whose immediate needs are taken care 
of by tomatoes bought during the past 
few months at lower prices, will wait 
out the present market to see if canners 
can make their higher prices “stick.” 


BEANS —Canners in the Tri-State: 
continue to offer new pack green beans 
at $1.05 for standard round pod. f.o.b. 
canneries, with extra standards at $1.25 
and fancy French Style at $1.45. Lim- 
ited offerings of new pack standard 
round pod cut wax beans are reported 
at $1.15, f.o.b. canneries. A fair buying 
interest is reported. 


PEAS — Buyers are not anticipating 
their requirements on standards to any 
extent, but the market for extra stand 
ards is firming up, and a fair amount of 
accumulation is reported in progress. 


CORN—The market is far from strong 
at the moment, and recent concessions by 
canners on new pack have tended to slew 
down buying interest for the time being. 
Southern standard corn is reported avail- 
able at $1, with extra standards at $1.10. 
Fancy corn is generally offering now ata 
$1.45-1.50 range in principal canning 
areas. 


LIMAS—New pack lima beans are not 
in large supply in the East and the mar- 
ket rules fairly steady. Standard white 
and green are reported available at 9 
cents, with extra standards at $1.50, 
f.o.b. eastern canneries 


SALMON — While coast canners con- 
tinue to quote pink talls at $16 per case. 
resale offerings on the same price basis 
were reported in the East during the 
week. The sharp price break in pinks 
has resulted in a sharply lower shelf 
price for this item, and it is expected 
that distributors, particularly the chains 
and supers, will “go to town” on this 
item. No change was reported in reds 
or pinks during the week. 


SARDINES—No change is reported in 
the sardine situation in Maine, and the 
market holds steady. The California 
market seems to have settled at $6.5) 
per case for ovals in mustard or tomato 
sauce, f.o.b. with only limited trading re 
ported. 
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TUNA—The market is still under 
price pressure, and demand is at the low 
ebb, with distributors operating only for 
immediate requirements, and then only in 
small blocks. 


FIGS—A major California canner this 
week announced opening prices on 1949 
pack figs on the basis of $2.35 for No. 
308s in glass, f.o.b. cannery. This year’s 
pack is expected to be relatively short. 


APPLE SAUCE—Early pack of apple 
sauce is being moved into distributing 
channels at a good rate, and buyers are 
in the market for additional replace- 
ments. New York State canners current- 
ly are offering fancy 303s at $1.10, with 
2s at $1.25 and 10s at $6.00, all f.o.b. 
canneries. New pack No. 10 fancy sliced 
apples (6 lb.) are offered at $6.75, can- 
nery. 


PUMPKIN — Seasonal expansion in 
demand for pumpkin is reported, but 
packers are not operating heavily on this 
item, owing to the unsatisfactory market 
of the past few years. New York State 
canners quote new pack at $1.25 for 
fancy 24s and $5.00 for 10s. These 
prices are substantially over those at 


with this FMC SUPER-PULPER that’s 


For a better job of “cycloning” and sieving tomatoes, 


pumpkins, squash, apples, sweet potatoes, prunes, plums, 


figs, citrus fruits, berries, etc. 


All four paddles inside the chamber utilize the entire 
length of the screen. They are mounted slightly eccentric 


to the screen to get pressing PLUS centrifugal action, 


C-402RR 
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which clean-up lots of carryover 1948 
pack have been offering. 


FRUIT COCKTAIL—Inability of Cali- 
fornia canners to get shipments of new 
pack Hawaiian pineapple tidbits han- 
dled at Pacific ports has complicated the 
outlook for this season’s pack of fruit 
cocktail. It is still too early to deter- 
mine whether or not the pineapple sup- 
plies can arrive in time, however. There 
has been a fair demand for cocktail dur- 
ing recent weeks, distributors seeking to 
partially cover their needs in the event 
that this season’s pack finally runs short. 


OTHER FRUITS—While buyers have 
booked new packs. from California in 
moderate volume, the movement thus far 
has been considerably short of normal, 
and it is evident that many distributors 
expect to operate on a fill-in basis during 
the immediate future. There were no 
price developments of major significance 
in the California fruit situation during 
the week. 


IN NEW QUARTERS 


E. A. Clark Co., food brokers, have 
moved to new quarters: at 435 S. Ionia 
Ave., Grand Rapids 2, Michigan. 


CHICAGO MARKET 


Day To Day Active Business Continues—To- 
mato And Tomato Products Firm——Spinach 
Starting To Move From Ozarks—Good Busi- 
ness In Cranberries — Corn Slow — Little 
Activity In Salmon—Steady Movement 
Of Beets. 


By “Midwest” 


Chicago, IIl., Oct. 6, 1949 


THE MARKET — Business continues 
to roll along in pretty good shape in Chi- 
cago this week. Orders, of course, are 
continuing to be small as to individual 
size, but in total the volume lately has 
been quite satsfactory. Most of the brok- 
ers in the market indicate that their 
volume for the year to date is ahead of 
the same period last year, although there 
are very few orders on the books on a 
contract basis for deferred shipment. It 
looks very definitely as though the hand- 
to-mouth buying policy will continue to 
be in effect on all items of canned goods 
for the foreseeable future but the situa 
tion is healthy, with no buyers here hav- 
ing top heavy inventories in any item. 


Mounting 
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UNMATCHED CAPACITY...GREATER YIELD 
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A DOZEN QUALITY FEATURES 


Timken roller bearings 

Stainless screens 

Four full length paddles 

Four auxiliary paddles at feed end 


Feed end baffle insures product uniformity 


Automatic, adjustable tailgate - 


Rigid, vibrationless screen support 


“Non-breathing” screen 


Instant two-way paddle adjustment 


Eccentric pulping chamber 
Wing nuts and hand screws for taking machine apart quickly 
Hinged openings permit constant checking of operation 


resulting in greatly increased capacity. Instant adjust- 


ment allows mature material to be pulped dry, or green 


material to be expelled intact. 


Write for detailed information today cr cel in touzh with 
yeur necrest FMC Canning Mechincry Represeriai.ve. 


FOOD MACHINERY AND CHEMICAL CORPORATION 


tne SPRAGUE-SELLS DIVISION © HOOPESTON, ILLINOIS 


Sales Branches: Baltimore, Md. * New York, N.Y. © Rochester, N.Y. 


Bradford, Vt. * Cedarburg, Wis. © Lakeland, Fla. (Florida Division) 
San Jose, Calif. (Anderson-Barngrover Division) 


Costs WITH FMC 


MODERN 


MACHINERY 
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Reports from the wholesale level indi- 
cate that the jobbers here are doing a 
very good business as a general thing, 
and, of course, as a consequence, they are 
in the market for supplies of one item 
or another every day. There is a better 
feeling to the market generally, although 
there is still a great deal of uncertainty 
as to where prices are going to go. So 
far price levels have held reasonably 
well, however, and there is little more 
confidence than there has been in the 
general structure. 


TOMATOES—The tomato picture con- 
tinues to be very short, and heavy rains 
in some of the producing areas have fur- 
ther lessened the chance of an increase 
in the pack. The market on tomatoes 
and tomato products is quite firm, with 
46 oz. fancy tomato juice being offered at 
prices from $2.15 to $2.25 and 14 oz. 
fancy catsup at about $1.45 to $1.50. 
Some extra standard catsup is reportedly 
available at around at $1.30. No. 2 ex- 
tra standard tomatoes are reportedly be- 
ing offered at around $1.50 f.o.b. factory, 
and there have been some sales of No. 10 
extra standard at $7.00 to $7.25 f.o.b. 
factory recently. There is some fair busi- 
ness being done, although, even in the 
face of the poor supply prospect, the 
buyers are still clinging to the turnover 
policy and not buying anything more 
than 30 to 60 days ahead. 


OZARK AREA PRODUCTS — Some 
movement is appearing in spinach from 
the Ozark area and No. 2 fancy is cur- 
rently being sold at $1.15 f.o.b. factory, 
with No. 2'% fancy at about $1.50, and 
No. 10 fancy at around $5.25. There 
are reports of some sales of spinach out 
of California on a basis of about $5.00 
f.o.b. Coast, but these are individual lots 
and not a general market. Mustard and 
turnip greens from the South are bring- 
ing about 85c although reports from the 
producing area indicate that the avail- 
able supplies of mustard greens are al- 
most completely cleaned up. Fresh can- 
ned blackeyes are currently going at 
about $1.15 for No. 2 and about $1.05 


for 300. 
‘ 


CRANBERRY SAUCE —The move- 
ment of cranberry sauce is getting in full 
swing now and there has been some good 
business passing and some shipments ar- 
riving in the market in pretty good vol- 
ume. The large advertised brands are 
still quoting at about $1.50 f.o.b. factory; 
the independent packers for private label 
are generally quoting at $1.35 f.o.b. fac- 
tory for 16 oz. both whole and strained 
while 8 oz. is currently being offered at 
around 80c f.o.b. factory. No. 10 cran- 
berry sauce both whole and strained is 
quoted generally at about $8.00. 


CORN—tThere has not been a great 
deal of activity in corn recently, al- 
though there has been a little business 
done. No. 2 fancy cream style is report- 
edly available at around $1.40 to $1.45, 
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with fancy whole kernel at about the 
same price. No. 10 strictly fancy whole 
kernel is moving well at $8.00 f.0.b. fac- 
tory. 


SALMON—There hasn’t been a great 
deal of activity in the salmon market for 
the last week or so since tall pinks have 
reached the $16.00 level. It appears that 
pinks have found their bottom at $16.00, 
and there is no apparent tendency on the 
part of producers to reduce prices below 
this level. The general attitude of the 
buyers is that they should move on a 
basis of $16.00 as compared with the 
situation on reds and medium reds, and 
so there is at present a lull on this item 
waiting to see just how the situation 
will shape up. In the meantime tall reds 
are still extremely scarce and where 
available are selling from $25.50 to 
$27.00. Tall medium reds are offered 
generally at prices around $21.00, with 
offerings at variations from this price 
based on differences in quality. Tall 
chums are quoted at $15.00, with very 
little movement at the present time due 
to the situation on pinks. Chums how- 
ever are in a fairly short supply posi- 
tion and there is no sales pressure up to 
this point. 


BEETS—Beets are continuing to move 
fairly well and the price level is holding 
at about the opening price, with No. 2 
fancy sliced at about $1.15 and No. 2 
20/over whole beets at about $1.70. The 
movement is reported to be steady. 


CALIFORNIA MARKET 


Market Active—Tomato Pack To End Early 
—Fruit Demand On Upgrade—The Pine- 
apple Situation—Fig Openings Held Up— 
Sardine Pack Up Sharply Over Last year— 
Salmon Continues To Soften. 


By “Berkeley” 


Berkeley, Calif., Oct. 6, 1949 


THE SITUATION—The canned foods 
market has shown considerable activity 
during the past ten days, with prices 
firming somewhat on fruit and vege- 
tables, but easing off on canned fish. The 
improved buying seems to represent 
more than an improved demand at retail, 
and to be the first step on the part of 
buyers to get inventories in shape. Many 
wholesale distributors are frank to con- 
fess that they have permitted these to 
become too low. Most items in the new 
packs are still available, but reports of 
canners’ stocks unsold indicate that quite 
a few may be short before the end of 
the year. 


TOMATOES—tThe canning of toma- 
toes got under way early this year and 
there are indications that the season will 
end earlier than usual. Operators in the 
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San Francisco Bay area report that de- 
liveries are commencing to fall off and 
suggest that plants may be operating on 
part time after the middle of October, 
In fact, some plants may be closing about 
this time. Prices are a bit firmer on the 
canned product, without lists being 
changed. The big question just now is 
how heavy are the packs cn some of the 
items carried over in quantities from last 
season’s pack. The weak spots have cen- 
tered around catsup and tomato juice 
and the trade will be interested to know 
whether production on these items has 
been held down to the levels suggested 
early in the season. Fancy tomatoes, 
No. 2%s are moving steadily at $2.25- 
$2.30, with a few lots at $2.20. Most 
sales of standards in this size seem to be 
at $1.60. Offerings of juice in No. 2s at 
less than $1.021%% seem to have been with- 
drawn, and $2.25 is about low on 46 oz. 


FRUITS—tThe canned fruit market is 
definitely on the upgrade, with an im- 
proved movement on peaches, apricots, 
pears and cherries. The substantially 
lower prices named on these fruits has 
improved consumption and the retail 
trade is featuring them strongly, ac- 
cording to reports coming to canners 
from many parts of the country. Choice 
No. 2% cling peaches were available for 
a time in quantities at $2.00 and there 
were reports of sales for even less. The 
lowest quotations now seem to be $2.10, 
with some brands moving at $2.35. 
Choice apricot halves in No. 2%s are 
available at $2.35, but most of the steady 
business that is being done is at a slight- 
ly higher price. The manner in which 
canners’ unsold stocks of this fruit have 
been reduced is highly pleasing to the 
trade. Pears have staged a real come- 
back in favor at the new prices, but 
standards seem rather neglected for the 
time being. Fancy No. 2%s are moving 
largely at $2.85-$2.90, with choice at 
$2.60. 


PINEAPPLE—There is a very insis- 
tent demand for canned pineapple, with 
indications that deliveries will shortly 
be possible in large quantities. Fruit has 
been going forward in steadily increas- 
ing quantities to Atlantic coast and Gulf 
ports and the strike of longshoremen in 
the Hawaiian Islands may be over short- 
ly. Canners have managed to handle the 
crop, although under great difficulties, 
and have not always been able to pack 
sizes to their liking. Also, use of cases 
unfamiliar to distributors has been found 
necessary in some instances. Some ship- 
ments of pineapple by barge to the Pa- 
fific Coast, intended for use in the manu- 
facture of fruit cocktail, have been 
stranded in most unlikely places, such as 
The Dalles, Oregon, far up the Columbia 
River. 


FIGS—Opening prices on new pack 
figs continue to be held up by some oper- 
ators. To date, the California Packing 
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Corporation has brought out a price on 
but one’ item in the list, quoting No. 303 
glass at $2.35. Canning operations will 
come to an end shortly. 


SARDINES—The canning of sardines 
is now under way in all three districts 
in California and competition for busi- 
ness has become keen. The pack for the 
season to September 25 in the San Fran- 
cisco and Monterey districts amounted to 
653,878 cases, against 279,332 cases to a 
corresponding date last year. While 
some nationally advertised brands are 
selling at $8.00 a case for 1-lb. ovals in 
tomato sauce, the general price ranged 
from $6.00 to $6.50. Most of the sales 
at the lower quotation are for export. 
No. 1 tall natural is quoted at $4.50. 


SALMON—The canned salmon market 
has also softened further, with the ex- 
ception of Alaska reds, and even these 
are not too firm. Some canners are main- 
taining their opening price of $26.00 a 
case on this fish, but it is also possible 
to pick up lots at $23.00. Alaska reds, 
halves, are quoted by some at $16.00. 
Some canners who lowered prices on 
pinks only a short time ago to $17.00 a 
case have now come down to $16.00 and 
are now quoting chums at $15.00. The 


Alaskan salmon pack as of September 
24 has reached 4,339,552 cases, with 
pinks accounting for 2,657,075 cases. 
Other sources for canned salmon are also 
piling up figures well over those of a 
year earlier. The Puget Sound salmon 
pack to September 17 had reached 474,- 
600 cases, against 141,310 cases a year 
earlier, with that of pinks amounting to 
363,025 cases. The salmon pack of Brit- 
ish Columbia totaled 1,337,533 cases to 
September 24, compared with 1,065,288 
a year earlier, and here pinks accounted 
for 690,417 cases. The very large pack 
of pinks accounts for the strong sales 
pressure to move this item and the steady 
decline in price in recent weeks. 


GULF STATES MARKET 


The Oyster Situation — Grooved Shrimp — 
Hurricane Interferes With Fishing. 


By “Berkeley” 


Mobile, Ala., Oct. 6, 1949 


The following is quoted from the Fish 
and Wildlife Service of September 30, 
1949: 


OYSTER FISHERY — From prelimi- 
nary tabulations, the 1948 production of 
oysters in the Gulf States will be lewer 
than for 1945 (the last year for which 
data was collected by the Service in this 
area), according to a September 13 re- 
port from the Service’s Fishery Market- 
ing Specialist conducting a statistical 
survey of the fisheries of the Gulf States. 
Since the greatest oyster mortality oc- 
curs during the summer months of the 
oyster, planting (which usually is done 
in the summer) has been moved to the 
fall season. Since the oysters are taken 
off the planted beds before the follow- 
ing summer, this results in a smaller 
market oyster and consequently a smaller 
return to the producer. 


The prices at production points at the 
beginning of the 1949-50 oyster season 
ranged from $3.00 to $4.00 per sack f.o.b. 
New Orleans. 


The lower price generally applied to 
oysters from public reefs while the 
higher price is for planted oysters. 

Supplies are generally adequate for 
the time of the year, but dealers expect 
that good oysters will be difficult to ob- 
tain later in the season. 

Shucking houses have not yet begun 
operation, and some operators believe 
that they will not shuck since they can 
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fill their requests with oysters from 
Chesapeake Bay at a saving. 

Oystermen are being paid $3.00 per 
sack at their wharf f.o.b. Buras, Empire, 
Ostrica, Grand Isle ete. To this price 
must be added transportation charges to 
New Orleans. Landings at New Basin 
Canal, New Orleans, have ceased because 
the Canal is to be filled for an express 
highway through the heart of the city. 


GROOVED SHRIMP FISHERY—The 
grooved (brown) shrimp industry con- 
tinues to develop in the Gulf of Mexico. 
Mississippi now has developed a fishery 
for this species of shrimp and interest 
has also increased for this variety in 
Alabama. Louisiana is searching and 
may locate a grooved shrimp fishery. Re- 
cently, a Louisiana shrimp trawler came 
into port with 15 grooved shrimp weigh- 
ing 3 pounds, taken off the Louisiana 
Coast. Other companies have vessels in- 
vestigating this fishery. 


A considerable percentage of the 
shrimp landed in Mississippi during the 
month of July was the grooved shrimp 
variety. One dealer reported as much as 
80 percent of his landings as grooved 
shrimp. The records of one company 
show that the large-sized shrimp pre- 
dominate in the catches made early in 
the year, and as the year progresses the 
number of small-sized shrimp increase 
until by July the small size predominate. 

These grooved shrimp are caught quite 
consistently in 26-27 fathoms of water 
along the Texas Coast. 


HURRICANE —A hurricane in the 
Gulf of Mexico which has just hit the 
Texas Coast along Matagorda, Freeport, 
Galveston, Houston and Beaumont caused 
heavy rains, high winds and rough 
waters all along the Alabama, Missis- 
sippi and Louisiana Coasts which has 
interfered with seafood production and 
not many shrimp were produced last 
week in this section. 


We’ve had three hurricanes so far this 
season which has been one of the factors 
that has crippled shrimp production and 
it came just at the time when usually the 
peak of production takes place. 

The bumper rice crop along the Texas 
Coast in Jefferson County suffered great 
damages from the hurricane as also some 
of the industries, buildings, highways 
etc. 

The winds of the hurricane which have 
a velocity of from 70 to 125 miles per 
hour travel in a circle of about 100 miles 
diameter and moves in one direction at 
the rate of from 15 to 25 miles an hour. 

The hurricane that hit Texas this week 
had a velocity of 90 to 100 miles per 
hour. Occasionally a hurricane changes 
its course and travels in another direc- 
tion. 

The effects of a hurricane is felt with- 
in a radius of several hundred miles 
therefore when one is in the Gulf, dis- 
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turbances occur almost over the entire 
Gulf Coast. 

The 36 canneries in Louisiana, Missis- 
sippi and Alabama reported that 26,945 
standard cases of shrimp were canned 
during the week ending September 24, 
1949 which brought the pack for the sea- 
son to 238,172 standard cases, whereas 
330,810 standard cases were packed dur- 
ing the same period last season or a drop 
of 92,638 standard cases. 

Cold storage holdings of shrimp on 
September 28, 1949 were 1,249,281 
pounds. 


CROP REPORTS 


TOMATOES 
UNION CITY, IND., Oct. 1—Tomatoes: 
We have been in the canning business 15 
years and this year’s crop was the small- 
est yield and poorest quality we have 
ever seen in this section. Yield probably 
35 per cent of normal. 


BERLIN, MD., Sept. 29 — Tomatoes: 
Packing completed. Yield better than 
last year but not up to normal. 


WOODBINE, MD., Sept. 29 — Tomatoes: 
Crop late; quality poor to start but im- 
proved as season progressed. Yield about 
65 per cent of normal. 


GREENVILLE, OHIO, Sept. 30—Tomatoes 
for Catsup: Crop over; yield 7 tons per 
acre or 1400 tons from 200 acres. Last 
year we had 1900 tons from 200 acres. 


THAXTON, VA., Oct. 4 — Tomatoes: 
About 60 per cent of crop. 


OTHER ITEMS 
BERLIN, MD., Sept. 29— Lima Beans: 
Not finished as yet. Yield better than 
last year and will probably be 20 per 
cent over average. All sold; no surplus 
contemplated. 


WALLOON LAKE, MICH., Sept. 29—Ap- 
ples: Bumper crop. Very good quality; 
large size fruit. We will double our pre- 
vious years’ production of applesauce. 

Peaches: Now working on a pilot pack 
of pickled peaches. This product, through 
mechanized handling, we hope to bring 
out of the “luxury class”. 


SUSSEX, WIS., Oct. 4— Beets: Only 
about 40 acres to harvest, which repre- 
sents a small percentage of our total 
acreage. The crop generally is about 85 
per cent through this area due to the 
planting in June which necessitated re- 
planting. Some of the acreage didn’t do 
too well. 

Carrots: Will be starting next week 
and the crop is also about 85 per cent. 
We missed for the same reason that the 
beet acreage was damaged. 

Cabbage: Crop is quite good through 
this area. 
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WEST COAST NOTES 


CARR HEADS CONTROLLERS 


The 18th annual meeting of the Con- 
trollers Institute of America was held 
in San Francisco, California, late in 
September, with topics for discussion 
including Governmental reorganization, 
Federal taxation, social security, indus- 
trial relations and the use of better 
methods by management to overcome 
competitive conditions arising out of the 
buyers’ market. The food industry was 
well represented, with J. P. Margeson 
Jr., executive vice-president of the In- 
ternational Minerals and Chemical 
Corp., Chicago, among the speakers. 

The canning industry was honored by 
the election as president of William Her- 
bert Carr, vice-president and treasurer 
of the California Packing Corp. Mr. 
Carr has been a member of the institute 
since 1934, and was one of the founders 
of the San Francisco Control, serving as 
its president in 1944. He has been asso- 
ciated with the California Packing Corp. 
since 1941, was appointed comptroller in 
1942, and made treasurer and a member 
of the finance committee in 1946 and 
elected vice-president in 1948. He has 
been a director of the Alaska Packers 
Association since 1945. 


BEESON CALLS MANAGEMENT 
CONFERENCE 


The 22nd Pacific Coast Management 
Conference will be held in Berkeley, Cali- 
fornia, October 18, 19 and 20, the meet- 
ing having been called by the California 
Personnel Management Association. Em- 
ployers from eight Pacific Coast States 
are scheduled to be in attendance and 
slated for discussion are problems grow- 
ing out of “today’s misconception of 
private business and more and more 
wage demands”. A. C. Beeson, indus- 
trial relations director for the Food Ma- 
chinery and Chemical Corporation, is 
president of the association. 


CALDWELL DIRECTS WORLD 
TRADE PROMOTION 


Arthur G. Caldwell, head of the food 
processing machinery division of Frazer 
& Hansen, Ltd. has been made chairman 
of world trade promotion committee of 
the San Francisco Bay Area Council. 


GOVERNOR’S SON TO MARKET 
CAVIAR 


Earl Warren Jr., son of Governor Earl 
Warren, has been made head of the new- 
ly-organized firm of the Trans-Orient 
Trades Co. at Los Angeles. The con- 
cern plans to market caviar made from 
sea urchins gathered along the Califor- 
nia coast. 


October 10, 1949 


a 


NEW SYSTEM SIMPLIFIES 
ACCOUNTING PROCEDURE 


(Continued from page 8) 


records at all times, and thereby safe- 
guard himself from what the Depart- 
ment of Commerce has declared to be the 
largest single cause of business failures 
—lack of adequate accounting control— 
and the lack often becomes more glaring 
as a business grows and control methods 
fail to keep pace with it, so that con- 
tinuance to rely on memory and guess- 
work becomes more dangerous. 

It is not, however, enough to expand 
record-keeping activity in purely routine 
manner, for as a business grows there is 
more and more need for those responsible 
for the making of decisions to have more 
timely, accurate figure facts upon which 
to form their judgments. This they can 
most efficiently and economically accom- 
plish by employing Work Simplification 
tools that soon pay for themselves in sav- 
ings in clerical costs, in reducing over- 
head through better inventory control, 
and in providing a sure line on business 
trends through providing information 
on past sales performances. 


PARTNER 
Central Florida Sales Co., Tampa food 
brokers, announces that I. I. King is now 
associated with the company on a full 
partnership basis. 


IN MEMORIAM 


EDWARD J. MARUM 


Edward J. Marum, 56 year old Vice- 
President and Sales Manager of Wil- 
liam J. Stange Company, Chicago manu- 
facturers of seasonings and certified food 
colors, died on September 10 following a 
heart attack. Mr. Marum had been with 
the Stange organization since 1944. He 
had been active in the affairs of the Fla- 
voring Extract Manufacturers Associa- 
tion, the Meat Industries Supply Asso- 
ciation, and the Chicago Drug & Chem- 
ical Association. He is survived by his 
widow, a son and a daughter. 


RALPH E. PAYNE 

Ralph E. Payne, 75 year old founder 
and President of the Eau Claire Packing 
Company, Eau Claire, Michigan, died of 
a heart attack on September 14. Mr. 
Payne had been active in the canning in- 
dustvy for over 50 years. In 1895 he, 
With his brothers, established the Owosso 
Canning Company. After the first World 
War he made his home at Benton Harbor 
and was associated with canning firms 
in that area from time to time. He and 
his sons, Robert A. and Russell F., just 
recer'tly completed a new plant at Eau 
Claire, which is considered one of the 
most modern canning plants in the State. 
nv son, Robert, is Manager of this 
Plant. 
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PACK OF GREEN PEAS 1948 AND 1949 
(In Cases All Sizes) 
(Compiled by N.C.A. Division of Statistics) 


1948 Pack 1949 Pack 

Alaskas Sweets Alaskas Sweets 

cases cases cases cases 

Northeast 
New York & Maine................ 33,492 1,474,525 19,294 741,276 
Middle-Atlantic 

581,841 269,178 405,403 455,847 

Delaware & New Jersey...... 40,765 57,920 39,401 (a) 
132,152 581,334 123,652 420,390 
16,121 20,250 38,908 8,415 

Mid-West 

125,362 30,029 130,309 34,235 

196,798 14,693 281,879 (a) 
358,549 1,898,632 233,213 1,232,028 
8,292 441,280 (a) 189,551 
2,980,607 4,370,424 4,063,342 5,798,284 
812,054 1,792,667 887,928 2.134,811 
204,627 233,137 251,638 376,769 

West 

Montana & Wyoming (a) 
Washington & Oregon.......... 332,527 5,714,623 192,093 4,411,353 
5,825,448 18,620,606 6,667,060 18,277,814 


(a) In “Other States’. 


This is a report of the 1949 pack of peas compiled by sieve sizes, alaskas & 
sweets, and is based on actual reports of canners packing peas, together with 
estimates for six (6) firms whose reports were not received. 


The total 1949 pack of green peas amounted to 24,944,874 cases of all sizes 


compared with the 1948 pack of 24,446,054 cases. 


On the basis of standard 


cases of 24/2’s, the 1949 pack was 23,468,000 compared with 23,356,000 cases 


packed in 1948. 


1949 CANNED ASPARAGUS PACK 
Compiled by N.C.A. Division of Statistias 


(Cases of All Sizes) 


White All Green White All Green 

cases cases cases cases 
1,003,238 979,963 1,430,005 1,195,129 
ROD 1,003,238 2,694,797 1,430,005 3,509,885 

1949 ASPARAGUS PACK—(by can size) 

Can Size White All Green Total 
793,950 1,051,030 1,844,980 
6,560 109,305 115,865 
487,004 708,295 1,195,299 
61,945 147,893 209,838 
Misc. Tin and Glass..........00+ 80,546 207,544 288,090 
1,430,005 3,059,885 4,489,890 


* Included under 8 oz. is 54,371 cases of green and white asparagus packed 72 to the case in 
California. The pack for California was compiled by the California Asparagus Advisory Board. 


This report is a summary of reports from all canners known to have packed asparagus in 1949, 


together with an estimate for one firm nct reporting. 
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APPLES FOR SCHOOL LUNCH 


The U. S. Department of Agriculture 
has announced that it will purchase 
apples in all the important commercial 
producing areas for distribution in the 
National School Lunch Program. 


Total amount of apples to be pur- 
chased has not yet been determined, but 
the rate of purchase will be based on the 
capacity of the School Lunch Program to 
absorb the fruit. Purchase operations 
will begin in the near future and prices 
will be announced at that time. 


State PMA offices will make the pur- 
chases locally and will handle details of 
the purchase program. 


The Department also announced that 


it will develop an export payment pro- 


gram, designed to stimulate exports of 
apples and winter pears. Details of this 
program will be announced soon. 


STATEMENT OF THE OWNERSHIP, MANAGE- 

MENT, CIRCULATION, ETC., REQUIRED BY 

THE ACT OF CONGRESS OF AUGUST 24, 1912, 

AS AMENDED BY THE ACTS OF MARCH 3, 
1933, AND JULY 2, 1946, 

Of The Canning Trade, published weekly at Balti- 

more, Md., for October 1, 1949. 


1. That the names and addresses of the pub- 
lisher, editor, managing editor and business man- 
agers are: 

Publisher, THE CANNING TRADE, INC., Edi- 
tor and Managing Editor, Arthur I. Judge; Busi- 
ness Manager, Arthur J. Judge. 

2. That the owner is: (If owned by a corpora- 
tion, its name and address must be stated and 
also immediately thereunder the names and ad- 
dresses of stockholders owning or holding one per 
eent or more of total amount of stock. If not 
owned by a corporation, the names and addresses 
of the individual owners must be given. If owned 
by a firm, company, or other unincorporated con- 
cern, its name and address, as well as those of 
each individual member, must be given.) 


THE CANNING TRADE, INC., Baltimore, Md. 
Arthur I. Judge, Baltimore, Md. 
Arthur J. Judge, Baltimore, Md. 
Edward E. Judge, Baltimore, Md. 


3. That the known bondholders, mortgagees and 
other security holders owning or holding 1 per 
cent of total amount of bonds, mortgages, or other 
securities are: (If there are none, so state.) 

There are none. 

4. That the two paragraphs next above, giving 
the names of the owners, stockholders and secur- 
ity holders, if any, contain not only the list of 
stockholders and security holders as they appear 
upon the books of the company, but also, in cases 
where the stockholder or security holder appears 
upon the books of the company as trustee or in 
any other fiduciary relation, the name of the per- 
son or corporation for whom such trustee is act- 
ing, is given; also that the said two paragraphs 
contain statements embracing affiant’s full knowl- 
edge and belief as to the circumstances and condi- 
tions under which stockholders and security hold- 
ers who do not appear upon the books of the 
company as trustees, hold stock and securities in 
a capacity other than that of a bona fide owner; 
and this affiant has no reason to believe that any 
other person, association, or corporation has any 
interest direct or indirect in the said stock, bonds, 
or other securities than as so stated by him. 

5. That the average number of copies of each 
issue of this publication sold or distributed, 
through the mails or otherwise, to paid sub- 
seribers during the twelve months preceding the 
date shown above is 2,525. 

Signed ARTHUR J. JUDGE, 
Business Manager. 

Sworn to and subscribed before me this 27th day 

of September, 1949. 


MARY A. FELDER, Notary Public, 


CALENDAR OF EVENTS 


OCTOBER 12-15, 1949—16th Annual 
Meeting, National Association of Food 
Chains, Statler & Mayflower Hotels, 
Washington, D. C. 


OCTOBER 20-22, 1949—Annual Meet- 
ing, Florida Canners Association, Shera- 
ton Plaza Hotel, Daytona Beach, Fla. 


NOVEMBER 4, 1949—Fall Meeting, 
Ozark Canners Association, Colonial 
Hotel, Springfield, Mo. 


NOVEMBER 7, 1949—Dinner Meet- 
ing, Old Guard Society, Schroeder Hotel, 
Milwaukee, Wis. 


NOVEMBER 7-8, 1949—Annual Meet- 
ing, Wisconsin Canners_ Association, 
Schroeder Hotel, Milwaukee, Wis. 


NOVEMBER 10-11, 1949—Corn Borer 
Meeting, National Canners Association, 
Raw Products Bureau, Stevens Hotel, 
Chicago, IIl. 


NOVEMBER 14- DECEMBER 16, 
1949 — Short Course in Agriculture, 
School of Agriculture, University of 
Delaware, Newark Del. 


NOVEMBER 14-15, 1949—Fall Meet- 
ing, Illinois Canners Association, Bis- 
marck Hotel, Chicago, Il. 


NOVEMBER 14-16, 1949 — 41st An- 
nual Meeting, Grocery Manufacturers of 
America, Inc., Waldorf-Astoria Hotel, 
New York, N. Y. 


NOVEMBER 14-16, 1949 — 36th An- 
nual Convention, Association of Pacific 
Fisheries, Hotel del Coronado, Coronado, 
Calif. 


NOVEMBER 21-22, 1949 — Annual 
Convention, Pennsylvania Canners Asso- 
ciation, Penn-Harris Hotel, Harrisburg, 
Pe. 


NOVEMBER 21-22, 1949 — Annual 
Convention, Iowa-Nebraska Canners As- 
sociation, Savery Hotel, Des Moines, 
Iowa. 


NOVEMBER 28-29, 1949—Fall Meet- 


ing, Michigan Canners Association, 
Pantlind Hotel, Grand Rapids, Mich. 


NOVEMBER 30, 1949—Sectional Old 
Guard Banquet, Mayflower Hotel, Wash- 
ington, D. C. 


DECEMBER 1-2, 1949—Annual Con- 
vention, Tri-State Packers Association, 
Mayflower Hotel, Washington, D. C. 


DECEMBER 1-2, 1949—Fall Meeting, 
Indiana Canners Association, Claypool 
Hotel, Indianapolis, Ind. 


DECEMBER 4-7, 1949—45th Annual 
Meeting, American Society of Refriger- 
ating Engineers, Edgewater Beach 
Hotel, Chicago, 


DECEMBER 5, 1949—Annual Meet- 
ing, Maine Canners Association, Fal- 
mouth Hotel, Portland, Maine, 


DECEMBER 8, 1949—Annual Meei- 
ing, Minnesota Canners Association, St, 
Paul Hotel, St. Paul, Minn. 


DECEMBER 8-9, 1949—Annual Meet- 
ing, Georgia Canners Association, De- 
Soto Hotel, Savannah, Ga. 


DECEMBER 8-9, 1949—64th Annual 
Meeting, Association of New York State 
Canners, Inc., Hotel Statler, Buffalo, 
N.. 


DECEMBER 138-14, 1949 — Annual 
Convention, Ohio Canners Association, 
Deschler-Wallick Hotel, Columbus, Ohio, 


JANUARY 22-27, 1950—Annual Con- 
vention, National Food Brokers Associa- 
tion, Atlantic City, N. J. 


JANUARY 23-24, 1950—Annual Con- 
vention, Canadian Food Processors Asso- 
ciation, Montreal, Quebec, Canada. 


JANUARY 27, 1950 — Mid-Winter 
Meeting, National Pickle Packers Asso- 
ciation, Roosevelt Hotel, New York, 


JANUARY 27-30, 1950 — Annual Ex. 
hibit, Canning Machinery & Supplies As- 
sociation, Atlantic City, N. J. 


JANUARY 22-31, 1950—Joint Nation- 
al Conventions of National Food Brokers 
Association, National Canners Associa- 
tion, Canning Machinery & Supplies As- 
sociation, Atlantic City, N. J. 


JANUARY 23-24, 1950—Annual Con- 
vention, Canadian Food Processors Asso- 
ciation, Montreal, Quebec, Canada. 


JANUARY 28-31, 1950—Annual Con- 
vention, National Canners Association, 
Atlantic City, N. J. 


JANUARY 31-FEBRUARY 4, 1950— 
Frozen Food Industries Convention, Con- 
gress Hotel, Chicago, IIl. 


MARCH 9-10, 1950—Annual Fruit & 
Vegetable Cutting Bee, Canners League 
of California, Fairmont Hotel, San Fran- 
cisco, Calif. 


MARCH 10-11, 1950—Annual Meeting, 
Utah Canners Association, Hotel Utah, 
Salt Lake City, Utah. 


MARCH 13-24, 1950 — Short Course 
for Cannery Fieldmen, Wisconsin Can- 
ners Association, University of Wiscon- 
sin, Madison, Wis. 


MARCH 15-17, 1950 — Annual Meet- 
ing, Northwest Canners Association, 
Multnomah Hotel, Portland, Ore. 


MAY 7-10, 1950—Annual Convention, 
Flavoring Extract Manufacturers Ass0- 
ciation, Hotel Traymore, Atlantic City, 
N. J. 

JUNE 29-JULY 1, 1950 — Midyear 
Meeting, Grocery Manufacturers of 
America, Greenbrier Hotel, White Sul- 
phur Springs, W. Va. 
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FOR MANAGERS, 
SUPERINTENDENTS, 
BROKERS 

AND BUYERS 


Size 6x9, 380 Pages Beautifully Bound 
Stamped in Gold 


All the newest times and temperatures .. . 
All the newest and latest products ... . 


e Fruits e Vegetables « Meats e Milk 
Soups e Preserves e Pickles e Condiments 
Juices Butters Dry Packs (soaked) 
Dog Foods and Specialties in minute detail, 
with full instructions from the growing through 
to the warehouse. 


A COMPLETE COURSE IN CANNING 


The Industry’s Cook Book for over 40 years 
SEVENTH EDITION, COMPLETELY REVISED JULY 1946 


"| wouid not take $1,000.00 for my 
copy if | could not get another.” 
—a famous processor 


Used by Food Processors to check times, 
temperatures and RIGHT procedure . .. . 
by Distributors to KNOW canned foods . . . 
by Home Economists to TEACH the subject of 
food preservation. 


For sale by all supply houses and dealers 
. .. ordirect. Price $10. postpaid. 


Published and Copyrighted By 


THE CANNING TRADE 


Since 1878—The Canned Foods Authority 
BALTIMORE 2, 20 South Gay Street, MARYLAND 


380 pages of proven pro- 
cedure and formulae for 


everything ‘‘Canable”. 
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CANNED FOOD PRICES 


(Spot prices per dozen F.O.B. — 1.651.735 APPLE SAUCE 
cannery unless otherwise No. 2 Ex. Std, B BV. 2.10 N. Y., Pa., VA., Mipwest 
specified.) cy., W.K., Gold., No. 2......1.45-1.60 3 sv. 1.35-1.40 Foy., No. 308 1.10-1.15 
No. 303 1.30-1.40 4 sv. 1.10-1.15 No, 2 1.251.385 
VEGETABLES 1.00-1.05 No. 2, 2 SV. 3501.40 No. 10 6.00-6.50 
BEANS, STRINGLESS, GREEN No. 10 8.00 1.10-1.20 APRICOTS 

MARYLAND 5 4 sv. 1.05 Halves, Unpeeled, Fcy., 

Fey., Fr. Sliced, No. No. 303 00 8.50 NO. 2.50-2.70 
No. 303 1.35 1.00 No. 10, Bx. 2 10.00 No. 10 00 
No. 10 7.00.7.50 Me. 3 1.10-1.15 3 sv, 7.25 Choice, No. 2.35-2.50 

Ex. Std. No. 2 1.30.3.85 __No. 10 6.75-7.00 No. 10 Ex. Std., 4 SV. sss 6.25-6.75 No. 10 8.00 

Ex St = Std., No. 10 6.00 No. 10 Std 3 Std No. 2% 2.05+2.1 
x. Std., Cut, No. 2 , » 20, av. 
No. 10 8. 75.7.00 cy., C.S., Gold., No. 2........ 1.40-1.55 No. 10, Std., 4 sv. No. 10 7.00-7.10 

No. 10 0. 95 No. 303, Fey., 8V. B5 Ch., No. 2%, Wh. Peeled..........2. 

= 3 0-5.75 No. 10 1.75 No. 2 Fey., Wh., Unpeeled 2.15 
. Y., Fey., Cut egr., 4 oO. 2 1.70 WR, UNPCCICE 

ar., 4 sv EX. Std, NO. 1 85 150 FRUIT COCKTAIL 
No. 10 8.75 No. 303 1.00 ae 1.35 Fey., No. 1 T 1.85 

N o. 10 6.75-7.00 1.2 NO. 10 -10.60 
o. 10 7.00 Std., Ni 1 ” -20 

Fey.. Fr. Styl “ td., No, 10 6.00 No. 303, Ex, Std., 3. 8V. css 1.15 PEACHES 
No. 10 8.75 EAstT 5 sv. 1.00 Calif. TG, Fey., No. 2%....2.40-2.50 

Fey., Cut Wax, 4 sv., No. 2.1.65 Fey., Shoe Peg, No. No. 10, Ex. Std., 5 No. 10 
No. 10 ee No. 303 1.50 No. 2, Std., 3 sv. : Choice, NO. 2%, cscssssseseseesssees 2.10-2.35 

Ex. Std., Cut. 5 sv., No. 2.......1.35 1.45 No. 2, Std., 5 sv... No, 10 
No. 10 6.75 No. 303 1.35 Std, NO. 1,90-2.00 

Fey., W.K., Gold., No, 2.....1.50-1.65 NorTHWEST No. 10 6.70-6.85 

Std.. Cut, No. 2 No. 303 1.3561.45 Sweets, Fey., No. 2, 8 sv.uu.1.75-1.80 PEARS 

1.05+1.15 i 1 

1.25 No. 10 8.00-8.50 4 sv. 1.50-1.55 Cot. 

Texas, Fey., Cut Gr., No. 10......8.50 Ex. Std.,_ NO, 2 1.15-1.25 POTATOES, Sweer 
7.00 1.05-1.15  Md., Fey., Sy., No. 8, 

Std., No. 10 5.75 No. 10 7.50 No. 2% 1.85 am 5 

WISCONSIN Std., No. 2 .... 05-1.10 No. 10 Std., No. 2% 

Me: Wk te. Fey., C.S., Gold., No. Dry, No. 2%4 1.70 No. 1 T 
2 sv. 2.50=2.65 303 1.30-1.40 JUICES 
3 sv. 2.30-2.35 7.50-8.00 No. 3, Vae. 1.70 CITRUS, BLENDED 

4 sv. .80 No. 303 1.00-1.15 46 oz. 4.00 

1.20 No. 2 1.10-1.25 . ¥., Fey., No. B 1.50 

BEANS, LIMA No. 10 7.00-7.25 No. 10 = 5.00 46 oz. 395 

Md., No. 1, 80% Midwest, NO. 245 1.29 GRAPEFRUIT 
No. 303, 60 to 80% 1.60 SAUERKRAUT Fla, Fey., 6 45 
No. 2 2.00 No. 10 Y., Fey., No. 24% ORANGE 
No. 10 10.00 No. 10 3.80 1.90-1.95 

Wis., No. 303, Tiny gr. 2.60 PEAS Midwest, Fey., No. 1.10 6 os. 
Small 2.35 MARYLAND, ALASKAS No. 10 3.70 Calif, lO. 2 1.65-1.70 
Medium 2.15 Ex. Std., 2 sv., No. 2 Se 87% 46 oz. 8.95 

2.85 Ex. Std., 3 sv., No. 1 ... SPINACH PINEAPPLE 
Small 2.65 No. 2 Balto., Fey., No. 1.3541.45 Haw., Fey., No. 2 1.80-1.85 
Medium 2.40 No. 10 No. 10 6.25-6.75 46 oz. 3.25 

Texas, Fresh, Gr. & Wh., 4 sv. 1.30 Teens, 6/8, NO. 

No. 300 1.65 7.25-7.50 No. 2% "1.60 No. 2 1.35 

West Coast, Gr., No. 303....2.35-2.45 Std., 3 sv., No. 1 85 No. 10 5 OF 46 02. 3.25 
No. 2 2.45-2.60 No. 2 1,15-1.25 Onark, No. 1.161.25 TOMATO 
No. 10 12.50-13.50 No. 10 6.50-6.75 No. 2% 1.50-1.55 N. Y., Fey., No. 2 0021.10 

80% Gr., NO. 803 2.15-2.35 Std., 4 sv., NO. No. 10 5. 50 46 oz. 2.25 
No, 2 2.25-2.50 No. 2 1.00 1.15 No. 10 
No. 10 11.50-12.50 No. 10 5.75-6.25 TOMATOES Tri-State, No. 2 10 

BEETS Std., Ungraded, No. 2 1.00 Tri-States, Std., NO. 85 

Mas No: 2) 1.25 No. 10 6.50 No. 303 1.10 Mid-West, Fey., 6 02. 
No. 2% 1.65 MaryYLAND, SWEET No, 2 1.20-1.25 12 os ot 
No. 10 6.00 No. 303, Fey., Ungraded......1.20-1.25 AIST 1.7041.85 No. 2 1.05-1.10 

N. Y., Fey., Cut, No. 2........ 1.10-1.15 1.10-1.15 No. 10 6.00-6.50 46 oz. 2.15-2.40 
4.75 Std., .90- .95 90-1.00 Calif., Fey., No. 

Fey., Diced, No. 1.10 No. 2, Std., No. 2 1.4041.55 46 oz. 2.25-2.32 
_No. 10 4.75 Fey., 4 SvV., No. 10 8.25 No. 2% 2.00-2.15 4.15 44,25 

Fey., Sliced, No. 2c... 1.20-1.30 Ex Std., 3 Sv., NO. 10.ssccscsssssssee 8.50 No. 10 6.50-7.00 FISH 
No. 10 5.50 4 sv. 7.75 Midwest, Fey., No. 2 .....00s0v.ssccveeees 2.15  CRABMEAT 

No. 2, Fey. Wh., 10/0 1.50 5 sv. 7.00 1.45-1.65 61 Cl 3.95 
15/0 1.75 Ungraded 7.00-7.25 No. 10 7.00=7.25 — 495 
20/0 1.95 New York, SWEETS No. 2 Std. 1.30 White Jumbo Lam 5.95 

Mid-west, Fey., Cut, No. 2..1.00-1.05 2 sv. 2.15 No. "oy, 1.85 
No. 2% 12 Gulf, 454 02. 4.00 

5 3 sv. 1.75-1.85 No. 10 6.50-7.0 5 
No. 10 4.25 No. 10 9.00-9.25 Pa. Fey., Wh., No. 2 ae pt og aie 

Diced, No. 2 1.05 4 sv. 1,55-1.70 1.40-1.60 
4.60-4.65 No. 10 8.50 Std., No. 2 1.25 

Sliced, No. 2 1.15 5 sv. 1.40-1.50 Ozarks, Std., No. 2 1.10 ak 

1.70-1.75 No. 2, Ex. Std, 1 Sv. 2.15 1.45-1.5 50 Pink, No. 1 T 16,00 

No. 10, 60/0 1.90 No. 2% 2.25 42.30 Flat. 

, 60/ 6.00 3 sv. 1.40 No. 10 "8.25 = 
80/0 Chums, No. 1 T. 5.(10-16.00 
120/0 oe No. 10 8.00 Std., No. 303 1.20 Y's, Flat 9,50-10.00 
00 4 sv. 1.30 No. 2 1 Paes: er Je 

Texas, Fey., Diced, No. 95 No. 10 7.50 No. 10° 
No. 10 4.75 5 sv. 1.20 TOMATO CATSUP ; 

CARROTS No. 10 7.00 Mid-West, 14 02., Fey. 1.45 % 8.50 

No. 10 4.7525.00 No. 808, Fey., 3 8V. 

N. Y., Fey., Diced, No. 90 No. 303, Ex. Std., 3 FRUITS No LT, 1 

Wiss; NO. 90 5 sv. 1.02%4-1.0714 Phe, 1.42% 5 oz., Small 3.75 
No 10 4.25 1.00 Pa., No. 2 1.42%, 

Diced, No. 95 No. 2, Fey. 1 2-50=2.60 No. 10 7.35-7.75 Large . "4,656.25 
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- WANTED and FOR SALE 


There is many a firm who can readily use your unneeded equip- 
ment. It’s the opportunity for you to turn it into cash while 
fulfilling the other fellow’s need. Or you may need equipment 
yourself, or want to buy or sell or rent a cannery, or need help, 
or a job. Whatever your needs, you will get good results from 
an Ad. on this “Wanted and For Sale” page. The rates, per 
insertion—Straight reading, no display—one to three times per 
line 40c, four or more times per line 30c, minimum charge per 
Ad. $1.00. Count eight average words to the line, count initials, 
numbers, etc.. as words. Short line counts as a full line. Usea 
box number instead of your name if you like. Forms close Wed- 
nesday noon. The Canning Trade, 20 S. Gay St., Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell from 
a single item to a complete plant. Consolidated Products Co., 
Inc., 18-20 Park Row, New York, N. Y. 


WHEN IN NEED of food processing machinery of any kind 
wire or call; Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 900 cata- 
log for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


YOUR FIRST THOUGHT for good food and canning equip- 
ment should be the First Machinery Corp. Stainless and Copper 
Kettles, Tanks, Stills, Evaporators, Vacuum Pans and Pressure 
Vessels. Reactors, Retorts, Sterilizers; all sizes. Dryers and 
Dehydrators of all types utilizing steam, electricity or gas; 
vacuum or atmospheric. Juice extractors, Pulpers and Finish- 
ers. Colloid Mills, Homogenizers and Viscolizers. Centrifugal 
Extractors, Filter Presses. Cutters, Slicers, Dicers, Choppers, 
Grinders. Vegetable and Fruit Washers, Peelers, Blanchers, 
ete. Packaging Equipment including Fillers, Labelers, etc. Com- 
plete plants for sale on location. First Machinery Corp., 157 
Hudson St., New York 13, N. Y. 


FOR SALE—Standard-Knapp Labeler with motor, adjust- 
able for #1, 2 and 8 size cans, excellent condition, price $800.00; 
also 5-pocket Ayars Filler for #2 cans, price $250.00. Adv. 
49103, The Canning Trade. 


FOR SALE—12 - 60 gal. and 10-80 gal. Stainless Clad Jack- 
eted Kettles, 40# pressure, guaranteed condition; Rebuilt Wrap 
Around Labelers for #1, #2 to #3, and #2 to #10 cans; New 
Stainless Steel Tanks, any size. Perry Equipment Corp., 1502 
W. Thompson St., Philadelphia 21, Pa. 


FOR SALE—Kar! Kiefer 16-spout Rotary Filler, stainless 
valves, excellent condition; also Scientific Filter Company 16- 
spout straight line vacuum Filling Machine; also Unscrambling 
Table and Assembly Table. Immediate delivery, price less than 
half of new. Adv. 49109, The Canning Trade. 


WANTED—MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Mone], Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4911, The Canning Trade. 


_WANTED—One Wolfinger Beet Slicer and two FMC Con- 
tnuous Vegetable Peelers in good condition. State price and if 
Consider leasing for beet season. Harlingen Canning Co., P. O. 
Box 318, Harlingen, Tex. 
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SITUATIONS WANTED 


POSITION WANTED—Plant Manager or Superintendent. 
Offer unusual diversified canning experience. Quality packer all 
lines vegetables, fruits, juices, dry packs and specialties. Well 
qualified in administration and assuming operations responsibil- 
ity. Also sales management experience. Available after Octo- 
ber 1. Adv. 49111, The Canning Trade. 


HELP WANTED 


ESTABLISHED manufacturer of Food Canning Machinery 
desires Manufacturer’s Agent for representation in Louisiana, 
Texas, Oklahoma, Arkansas and Missouri. Please send qualifica- 
tions and references to: Adv. 49107, The Canning Trade. 


FOR SALE—SEED 


FOR SALE—Approx. 4890 lbs. Erie Golden Seed Corn; ap- 
prox. 3460 lbs. Golden Cross Seed Corn; approx. 195 lbs. Ten- 
dermost Golden Corn Seed. Good germination. All of this seed 
is Spergon Treated. Price: 25c per lb. delivered. Subject to 
confirmation, and being unsold. Adv. 49108, The Canning Trade. 


WANTED—FACTORIES 


WANTED—To buy good one line Tomato Cannery in good 
district. Give full details. Adv. 49112, The Canning Trade. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 
Ni 


WANTED—Financial assistance or partner for large Louisi- 
ana Canning Factory. Now canning sweet potatoes. Located 
in vegetable belt. Also can large varieties of vegetables. Poten- 
tial profit $100,000 per year. Adv. 49106, The Canning Trade. 


FOR SALE—Half interest in small, compact tomato factory, 
located in the Eastern Shore of Maryland. 2 Wonder Cookers, 
capacity about 1400 cases per day. Just finished packing toma. 
toes and preparing for new products. Adv. 49104, The Canning 
Trade. 


OPERATIONAL DEMANDS 


with advantages of Langsenkamp Equipment 


@ The greater production capacity of Langsenkamp 
Equipment—plus dependability for sustained operation 
at peak load—may frequently permit volume require- 
ments to be met with fewer lines in service. Any year 
it is Langsenkamp Equipment for maximum production 
efficiency—-finer products at lower cost. Line complete 
for tomato, pumpkin, and other fruit and vegetable 
products. 


F. angsenkamp COMPANY 


229-235 EAST SOUTH STREET, INDIANAPOLIS 4, INDIANA 
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CORRUGATED 


SOLID FIBRE 


BOXES 


Phone: Curtis 0270 


THE EASTERN BOX COMPANY 


East Brooklyn P. O. 


BALTIMORE, MD. 


Patented 


MORRAL DOUBLE CORN HUSKER 
With either steel or rubber 
Husking Rolls 


MAKE ALL YOUR CORN FANCY 
WITH THE MORRAL COMBINA- 
TION CUTTER & COMMIRUTING 
MACHINE FOR OVER-MATURED 
CORN 


The latest and easiest udjusted 
machines manufactured 


Write for Catalogue and further particulars 


MORRAL BROTHERS, INC., Morral, Ohio 


ARTISTIC 


ELS 
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—SMILE AWHILE—— 


There is a saving grace in a sense of humor 
Contributions Welcomed 


CURSES 


The penniless young man had just been married to 
the beautiful blonde heiress of a $30,000,000 fortune. 
As they were driving away from the church, he looked 
around to find his bride with tears streaming down her 
face. 

“Why, sweetheart,” he asked, ‘“‘what’s the matter?” 

“Darling,” she sobbed, ‘I’ve been deceiving you. I’m 
a hateful, deceitful, unworthy little girl. I told youa 
dreadful lie. Please promise you’ll forgive me?” 

“What was the lie?” asked her hubby. 

A fresh outburst of tears shook the little form beside 
him. 

“Darling,” she sobbed. “I can’t cook!” 


A stranger applied at the police station for lodging, 
and when asked his name, replied that it was Smith. 

“Give me your real name,” he was ordered. 

“Well,” said the applicant, “put me down as William 


Shakespeare.” 
“That’s better,’ the officer told him. ‘You can’t 
bluff me with that Smith stuff.” 


Judge: The charge against you, Sambo, is that you 
left your wife. That makes you a wife deserter. What 
have you to say for yourself? 

Sambo: Judge, you don’t know dat woman. Ah ain't 
desertin’. Ah’se refugeein’. 


Papa glared sternly at his young hopeful. ‘Another 
bite like that young man,” he said, “and you'll leave 
the table.” 

Sonny looked up. “Another bite like that,” he 
agreed, “and I’ll be finished.” 


BIG GAME 


Hunter (to guide, after the hunter had missed 4 
bird) : Thunderation! 

Guide: Not up to your form, sir. 

Hunter: No. Just back from Africa. Elephants, 
you know. Can’t see these beastly little things. 


“Look, papa, Abie’s cold is cured and we still got left 
a box of cough drops.” 

“Oo, vot extravagance. Tell Herman to go out and 
get his feet wet.” 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. 
in Chapman Company, Berlin, Wis. 
Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS Vegetable and Fruit. 
Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, I. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


BOXES (Metal), LUG, Field. 

lin Chapman Company, Berlin, Wis. 
Co., Niagara Falls, N. Y. 
F, Hamachek Machine Co., Kewaunee, Wis. 
A K. Robins & Co., Inc., Baltimore, Md. 


BOXING MACHINES. 

t Machine Company, Baltimore, Md. 
Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Nl. 
4. K. Robins & Co., Inc., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 


Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, ' Ill. 
4. K. Robins & Co., Inc., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
4. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins .& Co., Inc., Baltimore, Md 
United Co., Westminster, Md. 


CLOCKS, Process Time. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COOKING CONTROLS. 
Aseptic Thermo Indicator Co., Los Angeles, Cal. 


CONVEYORS AND CARRIERS. 
Berlin Chapman Company, Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
la Porte Mat & Mfg. Co., La Porte, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CONVEYOR BELTS, Cloth, Rubber, Wire. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
la Porte Mat & Mfg. Co., La Porte, Ind. 
A.K. Robins & Co., Inc., Baltimore, Md. 


CONVEYORS, Hydraulic. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COOKERS, Continuous, Agitating. 
Allan Iron & Welding Works, Inc., Rochester, N. Y. 
tlin Chapman Company, Berlin, Wis. 
Chisholm -Ryder Co., Niagara Falls, N. Y. 
‘ood Mchiy. & Chem. Corp., Hoopeston, Ill. 
Robins & Co., Be timore, Md. 
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COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. C 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRANES AND HOISTS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. C 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRATES, Iron Process. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Mchy. & Chem. Corp., Hoopeston, Ill. 


A. K. Robins & Co., Inc., Baltimore, Md. 
CUTTERS OR CHOPPERS. 


Central Machine Works, Inc., Philadelphia, Pa. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. C 
A. K. Robins & Co., Inc., Baltimore, Md. 


ENSILAGE STACKERS. 


F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 


Berlin Chapman Company, Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


LABELING MACHINES. 


Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


POWER PLANT EQUIPMENT. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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‘orp., Hoopeston, Ill. 


orp., Hoopeston, 


‘orp., Hoopeston, III. 


Pa. 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SIEVES AND SCREENS. 


Berlin Chapman Company, Berlin, Wis. 

(ole! chy. em. Corp., Hoopeston, III. 

A. K. Robins & Co., Inc., ‘Dallieee, Md. 


SPEED REGULATORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
A. K. Robins & Co., Inc., Baltimore, Md. 


STEAM BOXES, Seafoods, Vegetables, ete. 


Allan Iron & Welding Works, Inc., Rochester, N. Y 
Edward Renneburg & Son, Baltimore, Md. 


SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS. Metal, Glass Lined, Wood. 


Berlin Chapman Company Berlin, Wis 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
F. Langsenkamp Co,, Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 


F. H. Langsenkamp Co., Indianapolis, Ind 
Lee Metal Products Co., Pailigdiase. Pa. 


WASHERS, Fruit, Vegetable. 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. Corp., Hoopeston, Ill. 

A. K. Robins & Co., Inc., Baltimore, Md. 

United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. Corp., Hoopeston, III. 

A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CANNING MACHINERY 


COMMINUTING MACHINE. 


Morral Brothers, Inc., Morral, Ohio. 
United Co.. Westminster, Md. 


CORN COOKER-FILLERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, I. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
Unitea Co., Westminster, Md. 


CORN HUSKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN SHAKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co.. Westminster, Md. 
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WHERE TO BUY 


CORN WASHERS AND SILKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Mchy. & Chem. Corp., Hoopeston, IIl. 

A. K. Robins & Co., Inc., Baltimore, Md. 

United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Cosp-. Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. = Hoopeston, II] 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
A. K. Robins & Co., Inc., Baltimore, Md. 


HARVESTERS 
H. D. Hume Co., Mendota, Ill. 


HULLERS AND VINERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
F. H. Lanqsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SNIPPERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., ndianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hoopeston, Ill. 
A. K. Robins & Co., Inc., 


timore, Md. 
SCALDERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. 
A. K. Robins & Co., Inc., timore, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 


Berlin Crapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. ~~ Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Ba’*imore, Md. 


THE CANNING TRADE 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp. Hoopeston, II]. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md.. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GENERAL SUPPLIES 


Planters Mfg. Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. C 


BOOKS, on Canning, Formula, Etc. 
A Complete Course in Canning 
The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 
Robert Gair Company, Inc., New York 17, N. Y. 
United Container Co., Philadelphia, Pa. 
David Weber, Co., Philadelphia, Pa. 


CANS, Tin, All Kinds. 
American Can Co., New York Ci 
Continental Can Co., New York City 
Crown Can Co., Philadelphia, Pa. 
National Can Corp., Baltimore - New York City. 


HARVESTING EQUIPMENT 


Food Mchy. & Chem. Corp., Hoopeston, III. 
H. D. Hume Co., Mendota, Il. 


INSECTICIDES. 
Pittsurgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicago 
Mfgrs. & Merchants Indemn. Co., Cincinnati, Ohic 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
Muirson Label Co., Brooklyn—Peoria—San Jose. 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho., Rochester, N. Y. 
United States Printing & Litho. Co., Cincinnati, 0 


LABORATORIES, for Analysis of Goods, Etc. 
American Can Co., New York or 
Continental Can Co., New York City 
National Can Corp., Baltimore, Md. 

National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pitzer & Co., Inc., New York City. 


PASTE, CANNERS’. 
Dewey & Almy Chem. Co., Cambridge, Mass. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
National Starch Products Co., New York, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 
Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City. 


SEASONINGS 
Product Advancement Corp., Benton Harbor, Mich. 


SEEDS, Canners’, All Varieties. 


Associated Seed Growers, Inc., New Haven, Conn 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 

 -terinoniag King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, IIl. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, Conn 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
ete King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, IIl. 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED, TOMATO. 
Associated Seed Growers, Inc., New Haven, Conn 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
| & Co., Minnea lis, Minn. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N Y. 
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THE CANNING TRADE 


with PFIZER 


\e Pfizer Citric or Tartaric Acids balance 

—Z the sweetness of sugar and add a 
mouth-watering zest to jellies, jams and pre- 
serves that makes these delicacies hard to 
resist. 

The ready solubility of Pfizer Acidulants 
will help you speed production—and their 
high quality and purity guarantee uniform 
acidulation from batch to batch. 

Pfizer Citric and Tartaric Acids are avail- 
able as the U.S.P. products. But Citrie Acid 
is also available as the Anhydrous Acid— 
identical in purity with the U.S.P. but con- 
taining no water of crystallization. Write 
today for further information and _ prices. 
Chas. Pfizer & Co., Inc., 630 Flushing Ave- 
nue, Brooklyn 6, N. Y.; 425 North Michigan 
Avenue, Chicago 11, Ill.; 605 Third Street, 
San Francisco 7, Calif. 
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Other Pfizer Products for the Food Industry 


SODIUM CITRATE U.S.P. 
a buffer for the control of pH, an emulsifier for 
- cheeses and to prevent feathering of cream. 
CALCIUM CITRATE U.S.P. 
firms pectin in tomatoes and apples, and is used 
in the preparation of alginated jellies. 
CREAM OF TARTAR 


for the prevention of crystallization of sugars by 
partial inversion. 
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Improved New Stringless (Tendergreen) is a round, dark green pod 
bush bean, fairly straight, with pods 6 inches long. Maturity, 56 days. 


This variety is of excellent quality, and is recommended for canning. 


e ROGERS BROS. SEED COMPANY 


r tT = 308 W. Washington Street, Chicago 6, Illinois 
AG 


Peas Beans Sweet Conn 


THE 


SEVENTEEN ROGERS PLANTS SERVE NATION 


